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Just being a blonde is no guarantee, honey! 
Take our word for it! Because even if you do 
suffer thru 3 or 4 hours . . . stripping your 
hair of its old color with cream developer 
and protinator (which burns like hell) , then 


washing the gook out, then towel-drying it, 


then coloring your hair with chemicals and 
peroxide, then rinsing, setting, combing it 
out, and starting all over again in a week — 
when the roots begin to show .. . Well, men 
will still get nauseous when they see you — 


if you happen to be ugly in the first place! 


Even hairdressers will tell you an ugly blonde’s best friend is Lady Clinic Plastic Surgeons 
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Spray cans and niagic markers are changing the face of America. Every day, new bits of irreverence - 
are added to trains, buses, buildings, billboards and any other available: public surface. We at 
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MAD shudder to think what might happen if those Graffiti Rascals ever started attacking that holy 
of holies, the Corporate Signature. Here are some of the horrors (heh-heh!) that could occur with 
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HARD SPELL DEPT 


“The MAD Horror Primer” (Issue #49) received 
such a GREAT response from our readers (i.e. “A 
GREAT disappointment!”—B.F., Phila, Pa.; “It 
would be GREAT if you discontinued this type 
feature!”—L.D., Dallas, Tex.; “Articles like that 
GRATE on my nerves!’—F.H., Fresno, Calif.) 
that we've decided to present another primer. 
This one is for the benefit of any children under 
seven (in other words, ALL of our readers) 
who may possibly be interested in working in 
the advertising field when they grow up. 


THE MAD 
MADISON 
AVENUE 





PRIMER }f 


ARTIST: WALLACE WOOD WRITER: LARRY SIEGEL 





Vy) See the pretty street. 
It is called “Madison Avenue”. 
All the ad-men work here. 
They write ““Winston tastes good .. .” here. 
Write, write, write. 
They write ‘“Mr. Clean, Mr. Clean...” here. 
Write, write, write. 
Y Don’t you wish you could write like that? 
Y : 
Y4You can. 
You’re almost seven now. 
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See the nice advertising agency. 
400 nice people work here. 
Let us count the 400 nice people. 


. Count, count, count. 


Hmmm! 300 nice people are missing. 
The nice advertising agency must have 


lost another nice $4-million account. 
Dear, dear, dear. 


Where are the 300 nice people now? 

At the nice Unemployment Insurance office. 
Sign, sign, sign. 
Isn’t job security nice on Madison Avenue? 
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See the man. 

He does advertising work. 
He is called an “ad-man”. 
See his funny tight suit. 
See his funny haircut. 
Hear his funny stomach churn. 
Churn, churn, churn. 

The ad-man has a funny ulcer. 

Most ad-men have funny ulcers. 

But, then, some ad-men are lucky. 
They do not have funny ulcers. 

They have funny high blood pressure. 








Lesson 5 


See the kindly old man. 

He is the President of the agency. 
He has fired 132 people today. 
And it isn’t even lunch time yet. 
Fire, fire, fire. 

See the fine young man with him. 
He will not be fired, today. 

He is a fine ad-man. 

He is a fine Vice-President of the agency. 

He is a fine son of the President of the agency. 
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See the ad-man run. 
Run, ad-man, run. —— VY 
The ad-man must catch the 8:02. vo 
All ad-men must catch the 8:02. 

It is a fast commuter train. 

It is never more than two hours late. 

And it has a club car. 

“All aboard!” says the conductor. 

“Chug, chug!” says the train. 

“Gulp, gulp!” says the ad-man. 

Wouldn’t you like Bourbon for breakfast, too? 
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ee the Account Executive. 
His accounts are Puffo Cigarettes, 
Bubble Soap, and Flaky Cereal. 
The agency loves and trusts him. 
Kiss, kiss, kiss. 
Trust, trust, trust. 
ext week he will resign. 
He will form his own agency. 
He will have three accounts in his agency. 
They will be Puffo Cigarettes, 

Bubble Soap, and Flaky Cereal. 
ounce, bounce, bounce. 
That’s the way the ball bounces on Madison Avenue. 


















Lesson 7 


See the conference. 
Ad-men have 47 conferences a day. 
And even more on Sundays. 
They discuss EVERYTHING at conferences. Yj 
At this conference, they are discussing a fire. : 
It has already destroyed half the agency. 
ii], It is now burning up the President’s office. 
Hil! Crackle, crackle, crackle. 
What will the ad-men do about the fire? 
| Soon they will make a Bic decision. 
But not at this conference. 
Perhaps at the next conference. 
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See the man rate a TV show. | / : 
See how he arrives at a scientific rating. 7 \ 
First he makes 10 phone calls. y 
Then he puts 10 numbers in his hat. 

Then he closes his eyes tight. 
| Then he picks the scientific rating out of his hat. 
Oh-oh! This TV show’s rating is 634. 
Ho-ho! He has made a scientific mistake. 
He has picked out his scientific hat size. 
But it is too late. : 
It was‘such a nice TV show, too. 
It cost three million dollars, too. 
It might have remained on the air, too. 
If the man had a bigger head. 
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See the jolly client. 

He sponsors a TV dramatic show. 

He never finished the 6th Grade. 

He can hardly speak English. 

He can hardly write his name. 

Yet, he re-writes T'V scripts. 

Re-write, re-write, re-write. 

Why do you re-write TV scripts, jolly client? 
“Because I do not like sad endings; 

Because I only like happy endings.” 
Someday, a TV writer will shoot the jolly client. 
Right in his jolly gut. 

What a happy ending THAT will be! 
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See the amazing average clod. 

He is the Eighth Wonder of the World. 

He has a 40-year-old body and a 10-year-old mind. 

According to Madison Avenue. 

So they write TV commercials especially for him. 

And they write magazine ads especially for him. 

If this keeps up, the amazing average clod will 
become even more amazing. 

He will no longer have a 40-year-old body and a 
10-year-old mind. ; 

He will have a 40-year-old body and a 
FIVE-year-old mind. 
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*America’s 12 Most Conniving Artists 





Norman Rookworld 





Albert Dun 


Fred Looterkid 





Dong Kingmulct 


s 


Peter Heft Steven Dohandus 







*We’re looking 
for idiots who 
like to draw 


MONEY OUT OF THE BANK TO GIVE US 


F YOU LIKE to draw, but haven’t the 
I time to go to art school, you can 
become a famous artist by learning 
right in your own home. Does this 
sound-impossible to you? Well, that’s 
only because it is! 

Some time ago, America’s 12 Most 
Conniving Artists discovered that 
there were many talented people in 
this country who could start earning 
fortunes of money if only they knew 
how to enter the lucrative art field. So 
we decided to do something about it. 
We decided that these people would 
become artists over our dead bodies! 

After all, when you really think 
about it, why would 12 successful, 
busy guys like us, making barrels of 
money in this art racket, want to help 
anybody else get started in it, and face 
the threat of having these newcomers 
take the bread out of our mouths? 


A Plan To Save Our Necks 

So here’s what we did: The 12 of us 
got together and organized a series of 
impressive lessons covering various as- 
pects of drawing and painting . . . les- 
sons that anyone could take right in 
their own homes for ridiculously high 
rates. Well, actually, we 12 didn’t ex- 
actly organize these art lessons. An un- 
employed Times Square tattoo artist 
named Ferdie (we don’t know his last 
name) took care of that. He also takes 
care of the individual personal criti- 
cisms, and all the rest of that junk. 
Mostly what we do is lend our names 
to this advertising campaign, and pose 
for the wonderful pictures you see in 
these ads. 


Fantastic Success Stories 


Following are some examples of folks 
who have taken our art course and 
profited handsomely. Naturally, we 
made up most of these people and 
their stories ourselves. But we did 
manage to land a few legitimate testi- 
monials from veterans of ALLSTATE 
and Crest’ TooTHpaste commercials, 
all of whom will say anything for a 
price. 

F’rinstance, there’s Effie Gronvlop. 
(One thing we’ve learned is that when 
you make up names, always have them 
sound odd. This gives them an irre- 


sistible air of authenticity.) Effie had 
never drawn or painted before in her 
life. She took our course, and in no 
time at all she was commissioned to do 
a 120 foot mural for the United Na- 
tions Building in N.Y. The U.N. of- 
ficials agreed to a man that the mural 
was a painstaking and honest piece of 
work, even though it was terrible. 


Fantasticker Success Stories 

Grace Kelly left her dull, drab acting 
career in Hollywood and married 
Prince Ranier of Monaco. She imme- 
diately became fantastically wealthy. 
While this has nothing to do with our 
art course, you'll have to admit it’s a 
fabulous success story. 

And, last but not least, Birdie Je 
Dufflebag, of Crest TooTHPAsTE com- 
mercial fame, has this to say: “After 
taking your wonderful course, I had 
38% fewer cavities!” 


Send For Ridiculous Talent Test 

To find other men and women with 
bankbooks worth exploiting, we have 
created a special 20-page Art Talent 
Test with sneaky little questions that 
also determine your net worth. People 
who reveal talent through this test are 
eligible to pay us handsomely for our 
home training course. Simply mail this 
coupon today. However, you might as 
well save yourself some time and pos- 
tage, because we've got wonderful 
news for you. You have already passed 
the test, you show great promise, you 
have lots of talent, and we’re extreme- 


ly proud of you! 


| Pe emma mm meme mame eseras 
Conniving Artists Schools 
Studio Apt. 2, Wotta, Conn. 


Please start sending me your Conniving 
Art Course, since I am eligible—having 
already passed your art talent test. I un- 
derstand that it will cost me no more than 
my entire life’s savings, and that with it 
—plus a good deal of hard work—plus 
some unbelievable luck—and mainly plus 
the untimely deaths of you 12, Al Capp, 
Mort Walker, Pablo Picasso, and, 500 
other cartoonists and artists, I still stand 
about 1 chance in 100,000 of ever becom- 
ing successful in the art field. 

Mr. 
Mrs. 
Miss 
Address 
City State 
Age Guilibility 
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Suburban Housewife :. 
_ Wall Street Broker 1 : c Zen Buddhism! 
College Sophomore "smoking Hashish! 
East Village Yippie ; / taking LSD tr s! 
‘Repressed Mama’ s Boy : - this dull garbage! 
edlentine: Movie & taht / | a gibbering 


‘Seed 
Spaced Out: 


Disgusted _ 
Nauseous | , 


At Last! A motion picture that dares to show how a normal respectable 


1 _cansuddenlyturnto  _ 2 


THE SHOCKING, 
OFF-BEAT FILM 
THAT PLUMBS 

NEW DEPTHS OF 


Directed by that 
brilliant young 
“Avant-Garde” 

6 ; 
Andy Notwell! - 


NOW PLAYING AT NEW YORK’S EXCITING NEW CINEMA 


CINEMA UPTIGHT 


SHOWINGS AT 1:00, 3:00. 5:00, 7:00 and 8:30 


genius 


con man 


Due to the startling nature . 
of this film’s subject matter, 
admission is restricted to 


law-enforcement officials! 





CINEMA MMXVII PROUDLY PRESENTS THE LATEST — 1 
BY SWEDEN’S FAMED DIRECTOR, INGMAR BUNGLEMAN.... 


>a py What strange 
cy 7 illicit 
4 
drove this 
bewitched 
duo . hele 


What weird 
obsession 
gave them a 
craving for 


to more ae more 


; BECAUSE oF THE SHOCKING CLIMAX OF THIS nie NO me WiLL BE 
Now Playing At The New SEATED DURING THE LAST FIVE MINUTES . . . OR DURING THE FIRST HOUR 


AND FIFTY-FIVE MINUTES EITHER. IN FACT, NO ONE WILL BE ALLOWED 
GHTINENMiAN a IN THE THEATER! YOU WOULDN'T UNDERSTAND THE PICTURE, ANYWAY! 


deaths 
hairdr sssers: 
‘bedroom ie 
psychiatrist 
grade advisor 
local theater 


“sex and sadism 
Chinese food . 
: Playboy pin-ups 
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ae Cd - PAININTHE ADS DEPT, -_ o ae 
vf es" As a result of misguided pressure, violence has virtually disappeared from tele- 





vision. Today, instead of these good old stabbings, hangings, shootings and other 
assorted heinous killings, TV adversaries now talk each other to death, along with 


— VIOLENT TV C 


THE COMET COMMERCIAL 
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I'm sick and tired of your coming home 
from the office and nagging and yelling 
at me after I’ve slaved in the kitchen 
all day! I’m SICK of it, do you hear?! 


Nag...nag...nag! That’s SICK OF IT! SICK OF IT!!! 
all you ever do is nag}! \ 7 
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These are two of my little friends! 
: This is Bobby Goodly...age 7... 
{and his friend, Tommy Stoop .. . age 8! 


Notice how when | hit little Bobby 
in the mouth, his teeth all fall out! 
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That is why the people here are so - 

anxious! They know full well that if 

El Exigente approves, SAVARIN will 
buy their entire coffee crop... 


Once a week, the silence of the jungle 

is shattered by the train that travels 

; a hundred miles into Coffee Country. 
1\7=| But today is different! Today it brings 
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the viewer as well. Which brings us to this article: It : seems Madison Avenue is 
missing a good bet. Why not give the viewing public the violence it craves by 
slipping it into the Sponsors’ messages? Here are some MAD examples of . . . 


OMMERCIALS 


ARTIST: MORT DRUCKER WRITER: EARLE DOUD 








Oh, my God! What have | done?! 
Look at all that...choke... 
blood! What—what’ll | do??? 


Don’t worry, Mrs. Brown! New “SUPER 
| COMET” with “Chiorinal” will clean Up 
those messy i gracias in a jiffy! 








But when /hitlittle Tommyinthe | That's ‘cause Tonia is a smart boy! He 
mouth... By golly, his teeth all uses Aha ger "with “TOOTH TOUGHENER!” 
ay right where _ belong! 


Ours 


iASnes 


Yes, SAVARIN not een demands more, 
SAVARIN pays more to assure you of 
good coffee, cup after cup after cup! 






4 And it costs SAVARIN plenty to keep 
replacing ‘El Exigentes”’ so often! 





Here comes 
the Jolly What's new... besides 
Green Giant! “‘H49-ho-ho’’! 


That's enough, Rocky! He’s dead! How 
many times are you gonna stomp him?! 


se 






‘THE RIGHT GU 


ff 





| wanted to 
enjoy sharing the same talk to you 
bathroom medicine cabinet! § about that— 





| canned “SQUASH”... from the Valley 
of the Jolly Green Giant... Ho-ho-ho!! 


nee 


“g 2 — Le pene 
Okay, now suppose you tell me how | M. OM GLAD! MAN FROM 
we’re gonna get rid of the body?! GLAD TO THE RESCUE! TWO 
. ae =<q MUGGERS IN TROUBLE . 
2g 3 3 





MERCIA 
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That’s what! , Hey! That's 
wanted to talk || my “RIGHT 
to you abou— GUARD!” 


No, this is MY “Right Guard’’... 
the EXTRA DRY ‘Right Guard” in 
the new silver can...! 
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THE AJAX COMMERCIAL | wks 










You're right! It WAS a white tornado! : 
A REAL white tornado! Left the town the | 
way “‘Ajax”’ leaves a kitchen ! 


Hey, look...a 
| WHITE TORNADO!! 













... then pack all those neat little 
sandwich bags into one big “GLAD 
Super-Strength Plastic Trash Bag’’... 


e ..and drop the whole thing. 
simple to chop the body up in little pieces into the nearest garbage can! 
| and wrap each piece in a ‘“‘“GLAD Sandwich J 


| Bag”’ with the patented “‘Lock-Top” flap. . 





Isn’t it amazing what some people will go 
through just to smoke a longer cigar- 
ette like BENSON & HEDGES 100's! 


One good shot keeps me 
AT 


spying on my wife, Mona, in the shower 
every morning... you Peeping Tom!! 
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STEPPING AWAY FROM THE PITCH DEPT. 


When you watch television, and the ‘“‘Commercial-Break’” comes on, do you just sit there 
stupidly, listening to idiotic advertising claims? Did you ever stop to figure out that. 
you waste 120 to 150 seconds every time that happens? Aren‘t there more important things 
you could be doing in that time—like making a snack, or going to the “john”, or taking 
care of other neglected chores? Well, now that TV Commercial-Breaks are becoming longer 
and more frequent, your editors feel that it is imperative that we present to the public: 


THE MAD PLAN 
FOR BEATING 
TV COMMERCIAL-BREAKS 


ARTIST: BOB CLARKE WRITER: AL JAFFEE 


MAD EXPERT DEMONSTRATES EFFECTIVE USE OF TV COMMERCIAL-BREAK TIME 






























Value of intense training is shown by As opening shot of commercial flashes First stop is Bathroom—where expert 2 
expert. Sensing impending commercial- on TV screen, MAD expert blasts. off performs chore he has practiced and 
break, he assumes a “ready” position. on well-planned 120-second mission. perfected to last exactly 24 seconds. 
Second stop is his Bedroom—where he Next stop is Kitchen—where he makes Last stop is back into TV seat—with 
answers three Homework questions, or 2 Baloney-and-Cheese sandwiches, and - food from Kitchen—in 5 seconds flat 


studies one paragraph in 42 seconds. pours a glass of milk in 49 seconds. -+.just in time for resumed program. 





NEW MAD PRODUCTS FOR USE 





As Commercial-Break comes on, viewer 
bolts from chair, heads for kitchen. 


As Commercial-Break comes on, viewer 
bolts from chair and heads for door. 


THE WARNING BUZZER 









Attaches to TV set. Operates when it 
picks up extra-loud irritating volume 
of commercial, automatically shutting 
,off sound. 10 seconds before program 
, is about to resume, sets off warning 
' buzzer. Good for taking quickie naps. 
20 





People in top physical condition can get around much faster and 
accomplish a lot more than people who are older and slower. MAD 
plans to introduce special aids for these slower people to help 


THE CORNER 


Due to inertia, viewer loses precious 
time making wide turn rounding corner. 





and pull it open, losing 314 seconds. 


THE TELEPHONE CUT-OFF 


call lasts longer than a Commercial- 
Break, just press the special button 
which produces noisy interference on 
the phone lines, giving you a perfect 
excuse to get off and back to TV set. 


Even sadder is when he loses balance, 
hits wall, and misses rest of program. 


ELECTRIC-EYE 





Sometimes he forgets, and pushes door 
open, losing $20.00—for a new door. 


These soft rubber soles fit over your 
shoes and make it possible to execute 
swift, safe, silent movements during 
“commercial dash”. Highly recommended 
for large families that sound like a 
thundering herd stampeding thru house. 


SURE-GRIP OVERSHOES — 





DURING TV COMMERCIAL-BREAKS co 
them make the most of TV Commercial-Break time. These devices 


will also help the people in top physical shape by cutting down 
the accident rate during those moments of wild dashing around. 


GRAB-BAR | : | as 













But this time, “grab-bar” is there — 


Hurled safely in right direction, he 
and he can make tight, graceful turn. 


for that tricky, treacherous corner — also shaves 4 secs. off his best time. 


DOOR-OPENER 
New Way —with Electric-Eye Door-Opener 


And he passes through safely, saving 

time and money...and mainly, injury. 
MASTER CONTROL PANEL 

This is a somewhat elaborate and expensive item, but well 

worth it for those who want to save up to 50% more time. 

As Commercial Break comes on, viewer presses appropriate 


As commercial comes on, viewer jumps _ Broken light beam automatically opens 
up, breaking electric eye light beam. door in plenty of time for viewer... 


button. By the time he arrives at his destination, things 
are ready and waiting, eliminating much wasted effort. A 
custom-made hook-up can be designed for individual needs. 





p_- SHUT: 
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SPECIAL MAD TV GUIDE LISTS COMMERCIALS | 
Tells exactly when commercials are scheduled, how long they will ae ‘ 
last, and suggests things that can be accomplished during each. 
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RONZONI (60 sec.) 

BUFFERIN (60 sec.) 
MANISCHEWITZ WINE (60 sec.) 
PLAYTEX BRA (60 sec.) 

KLEENEX (60 sec.) 

GOODYEAR TIRES (60 sec.) 1 
RITZ CRACKERS (60 sec.) 
MELVIN’S BOOKIE JOINT (60 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 

“ED SULLIVAN” PROMO (20 sec.) 
“CAR 54’ PROMO (20 sec.). 
“OPEN END" PROMO (20 sec.) 
“CHANNEL 11” PROMO (20 sec.) 
STATION BREAK (10 sec.) 
MINUTE RICE (60 sec.) 

UNCLE BEN’S RICE (60 sec.) 
CAROLINA RICE (60 sec.) 

DICK CLARK’S RICE (60 sec.) 
ROTO-ROOTER (60 sec.) 

FORD MOTOR CO. (GO sec.) 
CHRYSLER CARS (60 sec.) 

MACK TRUCKS (60 sec.) 

“DICK CLARK” PROMO (530 sec.) 
FINK’S RICE (60 sec.) 


we gl AFTERNOON | ion 


QUAKER OATS (60 sec.) 
AJAX (60 sec.) 2:39.00 
HAMILTON DRYER (60 sec.) 

VAN HEUSEN SHIRT (60 sec.) 
-ROTO-ROOTER SEWER (60 sec.) 

STATION BREAK (10 sec.) 2:30.00 
STATION BREAK (10 sec.) 

STATION BREAK (10 sec.) 

STATION BREAK (10 sec.) 

STATION BREAK (10 sec.) 2:30.10 
“THE NURSES’ PROMO (20 sec.) 
“DR. KILDARE” PROMO (20 sec.) 
“OPEN END" PROMO (20 sec.) 
“DICK CLARK” PROMO (530 sec.) 
“CHANNEL 11” PROMO (20 sec.) 
FELS NAPTHA (60 sec.) 

BORAX COLOR (60 sec.) 

DRISTAN (60 sec.) 

PALMOLIVE (60 sec.) 

“CHANNEL 11”” PROMO (20 sec.) | 2#39.00 
WORLD BOOK (60 sec.) 

FRITOS (60 sec.) 

SPRING CIGARETTES (60 sec.) 
LADY CLAIROL (60 sec.) 
“GHANNEL 11”” PROMO (20 sec.) 


CANNON TOWELS (60 sec. RET ONE 
ae NEomolT Ole Gr cae) BEST BET FOR GETTING THINGS DONE 


SARAN WRAP (60 sec.) “THE TONIGHT SHOW" 
CONGESTAID COLOR (60 sec.) : 
ALKA SELTZER (60 sec.) | 


- 1:59.00 
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“DICK CLARK” PROMO (530 sec.) 
ALPO DOG FOOD (60 sec.) 
“CHANNEL 11”’ PROMO (60 sec.) 
BOOK OF THE MONTH (60 sec.) 
NESTLE’S COFFEE (60 sec.) 
QUICK (60 sec.) 

ROTO-ROOTER (60 sec.) 

MURINE (60 sec.) 

SLEEPEEZ (60 sec.) 

BROMO SELTZER (60 sec.) 
FINK’S USED CARS (60 sec.) 


‘ATION BREAK (1 F i 
TERAMREL aa PROM 0 cel JAN-PACKED WITH COMMERCIALS 
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BeREENS (ues? 24 120-Sec. Breaks This Evening! 
1 PCih SUNBEAM (60 sec.) Plenty of time to do the million- and-one things 
' 0 RRILA “DICK CLARK’’ PROMO (530 sec.) Fars . i how!! 
i ROTO-ROOTER (60 sec.) you've been putting off—and still see a great show 


TV COMMERCIAL GUIDE 


x 
. = 


POPULAR OLD GAMES RE-DESIGNED TO FIT 


Many people have nothing in particular to do during TV to the sickening fate of having to watch the disgusting 
Commercial-Breaks, but that’s no reason to abandon them things. Besides, TV itself has already cut down sharply 


Checkers Scrabble 


Monopoly 



































ica es Gs MAD-DESIGNED HOME 
gee IS SPECIALLY ORIENTED TO 
: ‘TV COMMERCIAL-BREAKS 


The “MAD TV Home” is specially designed for people who 
want to make the best use of TV Commercial-Break time. 
Note that centrally-located TV Room has doors leading 
to every other room in house. This design makes it as 
easy to dash into the kitchen for a quick “snack” as it ’ 
is to rush pell-mell into the bedroom to make up:a bed. 



























| Wash Dishes 
‘during CONGESTAID 
commercial 

(60 sec.) 


Stack Dishes 

during FRITOS 

commercial 
(60 sec.) 


Rinse Dishes 
during BORDENS 
commercial 












aad seit 








Put Clothes In Dryer 
during MINUTE RICE 
commercial (60 sec.) 


Wash Windows 
during RONZONI, 

_ KLEENEX, STATION 
BREAK, “ED SULLIVAN” 
PROMO., & MINUTE RICE 
commercials (210 sec.) 
























Iron 7 Shirts 
during “DICK 
CLARK” PROMO. | 
(530 sec.) 


4 @ KITCHEN 
DINING LIVING 










Sew Button on Shirt 
i} during NESTLES COFFEE 
B} and SLEEPEZE commercials | 

(120 sec.) 
x f 


a 





ROOM ROOM 



















commercial 
(20 sec.) 












Wax Table 
during QUICK, 
BROMO SELTZER ae 
commercials 
(120 sec.) 






Vacuum House 
during QUAKER OATS, 
STATION BREAK, “THE 
NURSES” PROMO., FELS 
L4 NAPTHA commercials 4 

(210 sec.) 


BEDROOM 























TV COMMERCIAL-BREAK TIME SCHEDULES 


on the amount of time people used to spend playing games. _ these old favorites have been re-designed by MAD so that 
Although full-size games would be interrupted too often, anentire gamecan be completed during a Commercial-Break. 


9-Card Deck. 12-Pocket, 3-Ball Pool Table Cross-Word Puzzle 


t 
& 


ACROSS 
1, Worn on foot 
5, Toward 
4. 5th letter of 
alphabet 
© g. 15th letter of 
\__ alphabet 
9. Man’s name 












\. 14. Go by eo 
DOWN 3. 15th letter of : 
1. Halt alphabet poe 
2. How to tell a 4. Long, slimy 
horse tostop. 9 Conjunction 
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PHOTOGRAPHY BY LESTER KRAUSS 


After you let your fingers do the walking! 


Yep, after you shop the Yellow Pages way, 7 ee 
Why? Because fingers just aren’t made for all that walking! We'll show you what we mean: Let’s say 
youre out of Epsom salts. Okay, you'll shop by phone for some, Simply look up “Epsom Salts” in the 
handy Yellow Pages. There it is—No, that’s an “Epsom Salts Manufacturer”! Now what? Try “Drug 
Stores’—they should carry it! Let’s see: “Drug Importers,” “Drug Manufacturers,” “Drug Store Fix- 
tures’— Ahh, here it is: “Druggists, Retail—See “‘Pharmacists’”! More walking! Okay — “Pharmacists” 
* —Hmmm—“Pharmaceutical Machinery,” “Pharmaceutical Research Laboratories,” “Pharmaceutical Manu- 
facturers’ — Ahh! At last! “Pharmacists”! Ho-Boy! Did you ever see so many “Pharmacists”? Okay, 
let’s find one nearby. Start walking down the list. By now, your poor sore fingers are really kill- 


24 ing you! See what we mean? You better let your feet do the walking next time. They're made for itl 


Yellow Pages 





Come spend some peaceful, restful days at... 


Paradise In The Pines 


ALL OF OUR CABINS FACE THE LAKE 
A FRIENDLY ATMOSPHERE PREVAILS 
A COURTEOUS STAFF TO SERVE YOU 


# Dine on Gourmet Menu Meals in our 
Charming and Picturesque Main Lodge 


% Swim at our Private, Uncrowded Beach 


% Enjoy Rowing and Other Water Sports 


% Commune with Nature along one of our 
many beautiful Scenic Hiking Trails 


% Visit Points of Historic Interest nearby 


PARADISE in the Bla, is bee to se ed ue viel 


ae ee Te RTVRICRE HE Saas oor ree = 
TURN THE PAGE FOR MAD’S ASTUTE ANALYSIS! 








The freight trains only run on the tracks behind your cabin at night! ... which is a good two miles down the road! 


Dine on Gourmet Menu Meals Charming and Picturesque Main Lodge 


A, 









+ tT inet ‘ / ieee: 
Ay : i ay {a {f : 
F iy FS Me Neo [ers oN 
Aw oe a : Sy 4 Me | 
the menu but the Hamburger and the “Chef's Surprise”! It hasn’t been painted or repaired for years! 
Commune with Nature Scenic Hiking Trails 


We're plagued with spiders and wasps!: : ...to the “Johns”, other facilities, and the fancy resort next door! 


te 





The cabins are only five feet apart! If you can find one of them! 








im at our Private, ‘Uncrowded Beach - Enjo y Rowing and Other Water Sports 





PRivare i 
2x RACH 












It’s “Uncrowded” because the water's polluted! : Mostly after the frequent flash floods! 


‘easy to find-—just follow the signs! 


e 






Fe 


Mainly, “Souvenir Stands” and other “Tourist Traps” They’re all along the “old” highway! j 27 
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\ 


AD NAUSEAM DEPT. . ae . 


_ Take a look through the top magazines today and what 4 you see? Ads—ads—ads! That’s what 
~ you see! Magazines are so full of advertisements today, there’s hardly any room left for ar- 
ticles and stuff. And that’s because magazines are almost entirely dependent on revenue from 
“Madison Avenue to stay in business. Now . . . with publishing costs getting higher, and an in- 
crease in Postal Rates threatening, we figure it won't be long before we'll see the day... 


WHEN 
ADVERTISING 
TAKES OVER MAGAZINE 


M 1963 -35 cents 


NEVER SEND YOUR 
BABY TO BED WITHQU i BS 
VICKS VAPO-RUB | ae OU February, 1963 


ZA Visit to a Col 
Even if He Hasn’t Got a Co mee hice a 
s N VALDEZ 


— o 


ARTIST: BOB CLARKE gs pa tae ae Pees 
~_ sw 38 6S so ( se Ge. eo 





Are You Givin 
g ‘ i [a cerns Savage Natives 
your Husband the | BS oon $3 Seas a Florida 

6 ; 4 E “wy a Month 
Companionship ~ RU 0 PHOENIX-muruaL ce 

‘ . : : Expl] 

he Craves? : <e% ROA of the 6) co 
4 i Nearly-Extinct ; 


5 ’ : ; H Burm i 
Put a Little ‘e ' gd - ow.o. tate Signs 5267 | 
in your Life! : | Searching Rice Fields } 
Try Dancing with , 3 ot the Southeast for 

ie an 
Arthur Murray! ae a Vitamins 5277 


. 3 ©Crossing D 
What to do until | With Death V Valley 
the Dash Washer : -Mule Team, 5281 


i THE OLD RANGER 
Repairman comes 


Everything Went 


Down the Drain! 
A New Autobiography 
by Bess Myerson 


_ 28 


Pe we oo 

































































LIZ TAYLOR 
The Girl 
Hn 











Than $50 
In Cash 
(And Lived!) 


My Ten Days 
of Agony With 
TIRED BLOOD 


SPECIAL COLOR 
PHOTO SECTION 


18 Bloody 
Auto Accidents 
by Liberty Mutual 








Himself 
“A DIAMOND 
IS FOREVER” 


1 KICKED THE 
HOT CIGARETTE 


a What Does 
HABIT 


Frankie Avalon 
U Do For An 
pset Stomach; 


MY 
CLOSEST SHAVES 
(While Skindiving) J 











INSIDE PITCH DEPT. 


It seems as though the grey flannel set is getting ae 
desperate these days. Lately, everywhere you look— | 

be it sides of busses, backs of menus, fronts of 

matchbooks, inside ball parks, outside ball parks, — 
trash receptacles, beer coasters or roller coasters 

—you see an advertisement. Today, the ad men are 

searching frantically for any usable space which 

might be utilized for commercial pitches. We hear 

that even hotel room walls are being considered as 

spots where ads could be placed for greater impact. 

MAD foresees where it could all end if advertising 


men go for broke to get their message across in... 


IN BARROOMS 





ARTIST: GEORGE WOODBRIDGE 


WHEN YOU ORDER 
YOUR NEXT DRINK, 


ASK THE MAN FOR: 


Tammy-Seltzer 


FOR QUICK RELIEF quumemmmn 
OF MISERIES DUE TO 


SQUARE IT 
WITH THE 


LITTLE WOMAN 
WITH A 


FROM 


FURD & FURD 
|_FLORISTS 


~ NEED TO REORGANIZE 
YOUR OPERATION 
__ FROM TOP TO BOTTOM 
_ WHEN YOU'RE SPRUNG? 


CAI 


APEX 
FOR 
BONDED AND EXPERIENCED 


-@ TORPEDOES 


@ GUN MOLLS ag j | WITH ESCAPE ARTIST: 
: : : : WHO PREFER THE & 


@ STRONG ARM BOYS 
@ SAFE CRACKERS 
@ FINKS 


APEX 


EMPLOYMENT AGENCY u 





« 


AD SPACES 


__ IN AIRLINERS 


a : ; 





na _—a 


S LIVES | 
LAST YEAR! 


AND ARRIVE: ALIVE 
WITH US! 


. 


= 


is 
: 





___IN DRESSING ROOMS __ 


“Every One A Knockou 


FOR DETAILS, CALL 
LEW ESKIN’S: 


-9QU3-32 17 
i ab for Big Lew) 


Honpital takes 
you further into 


"BACK TAXES 
Got You 


UPSET? 
END IT ALL WITH A 








ft) 


(Wi Sf) gee if 
Wak e Se vata Plarir 


S.. & Cf. 


THERE ARE THREE BLECCH SHAMPOOS FOR THREE DIFFERENT HAIR CONDITIONS 


For dry hair—a special formula that 
takes neat crew-cut type hair and lays 
it down over your ears. © For oily hair 
—loosens up that slick-combing stuff 
so it spills down over your:eyes. ® For 
normal hair—gives it proper body so it 
mushrooms all over your head. Get the 
shampoo that’s right for you, and make 
’ your hair “Blecch”! Yeah! Yeah! Yeah! 


Are you a teenage boy with Beautiful 
Hair? Well no wonder the girls hardly 
notice you. Today, you've got to be a 
teenage boy with Blecch hair. Then the 
girls will scream with delight, roll on 
the floor and kick their feet when they 
see you. So why waste another minute? 
Shampoo your hair with Blecch tonight. 
Blecch comes in three special formulas: * 

















There goes crafty old 
rnold Finster— bilking 
the Telephone Company > 


again lohvag el ezhesbatour-) : 





ong Distance ™ 
1 erson-to-Person 
all to himself — 

a free way to let 
Rie family estoy iia 


he arrived safely! 








Maybe if we stopped spending millions of dollars for fancy ads like these to. 
get folks to phone Long Distance...and lowered our rates instead, guys like 
Arnold Finster could afford to make legitimate Long Distance telephone calls! 


BILKED TELEPHONE SYSTEM 


Calling yourself Person-to-Person is the 
next best thing to calling Long Distance 


Photography by Lester Krauss 


MOE LAHR, D.D.S. 


32 ABCESS PLACE PLYMOUTH, WASH 


FOR DENTAL SERVICES RENDERED _ 





The 60-second 
disappointment 


It happens too often with a Parloraid Color Pack Camera! That’s why we can’t 
take a chance. We photograph these ads with a Nikon loaded with Ektachrome! 





INSTANT PHOTOGRAPHY BY LESTER KRAUSS 


Why we always look angry in these ad? | tell you why! We work 
hard — 12, maybe 14 hour a day — grow finest coffee tree — pick 
ripest bean — lift heavy sack — carry to boat — sweat and strain 
—and for what? So big company can grind it into lousy instant 
coffee because American housewife too lazy to brew real Ss 
coffee, and American husband too spineless to object! 

SUCKA INSTANT COFFEE... for “sucka” husband. Li3:: 


Sucka} 
coffee 

57) WORK-FR 
eg 





Photography by (hic) Leshter Krauss 'n' ‘‘D.T.’s" by (hic) good ol’ Bob Clarke 





After the most hair-raising adventure of my life, 
I took the pledge and swore off booze! 


1 “They were all around me!”’ writes Sid 


and pink elephants and blue alligators and 


Tippler, an ex-friend of Canadian Club. green snakes and a million cockroaches—all 
“T could see them so clearly—bats and mice laughing, shrieking and dancing the cha-cha. 





2 “T started my weekend as usual 
by hocking my trusty typewriter. 
That gave me all the loot I needed. 


Do yourself a favor! 
Take the pledge now— 
today! Swear off... 


-.. Or 


eer 
4 aphededer| 
‘ eats 
grin bs itaasiae 


“Back in my room, I settled 
down to some serious boozing 
with the 4-day supply I'd bought. 


or or any other 


brand! They’re all the. same! Mainly, if you 
drink enough whiskey, you could end up like 
Sid Tippler—an Alcoholic with the “D.T.’s”! 


PRESENTED AS A PUBLIC SERVICE WARNING BY ALCOHOLICS ANONYMOUS—CHAPTERS EVERYWHERE 








4 “After my wild adventure, 
I rushed down to my local 
A.A. Chapter—and swore off!” 











PRESENTING THE BILL—reproduced here, is ane of a series of original oil paintings, 


Great 


Moments 


in 


Medicine 


Once the crisis has passed . . . once the patient has regained his 
strength . . . once the family is relieved and grateful . . . that’s 
the time when the physician experiences one of the great moments 
in medicine. In fact, the greatest moment in medicine! Mainly, the 
moment when he presents his bill! That’s the time when all of the 
years of training and study and work seem worthwhile. And there’s 
always the chance that the shock might mean more business for him! 


“Practising Medicine For Fun and Profit”, commissioned by Park-David. 


Park-David scientists are proud of their place in the history of 
practicing medicine for fun and profit, helping to provide doctors 
with the materials that mean higher fees and bigger incomes. For 
example, our latest development . . . tranquilizer-impregnated bill 
paper . . . designed to eliminate the shock and hysteria that comes 
when the patient gets a look at your bill. Not only will he remain 


calm when he sees what you’ve charged .. . now he won't even care! 
COPYRIGHT 1959—-PARK-DAVID & COMPANY, WITH THE BLESSINGS OF THE AMA 


ad AN a Od DYANV ALD) : a , ; 
... Pioneers in bigger medical bills 
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Burial Service” 


headstones to our 
“Fflip-t 


YOU GET A PLOT YOU LIKE 


Marble 


WE HANDLE EVERYTHING 
famous 


from 
FUNERAL DIRECTORS 


“A Complete 
Send for this free catalogue today 


Photography by Irving Schild 


in the chest! 


in the West, 
ve planted young cowboys 


irts of Laredo, 


igarette slugs 


re on the outsk 
Or any such town like that here 
You'll see all the places we 


Who died from those c 
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If ever you 
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days, and what do you see? The 


same dull ads, that’s what you 


see! And it makes no difference 
what kind of readers, or what 
kind of appeal a magazine has— 
you'll see the same dreary ads 
over and over in each of them. 
Now this is downright stupid! 


Since advertisers are paying as 


much as $30,000 for full-page 
ads, you’d think they’d want to 
make sure their messages were 
read! They could improve their 
chances by gearing their copy 
to the readers of each type of 
magazine. F’rinstance, take a 
look at this recent ad for that 
well-known hair-coloring outfit: 


vi 





This exact same ad was run in 
dozens of different magazines! 
But with just a little effort, 
the Clairol ‘people could make 
a few changes so their ad would 
suit each publication. To see 
MAD’s version of the result of 
such an effort, turn the page 
and discover what would happen 


ARTIST: JACK RICKARD 
WRITER: FRANK JACOBS 


Pick up most any magazine these 





Hair color so natural only her hairdresser knows for sure! 


Marvelous how she ofways finds time to Hstar —vnd Loar — 


and look windertal toa! Not long-ago, her chuerful ciswic 


tian that fest grow Heirs are premature nt anyrage, led her to 


tee iw Clad. Wall whe Kiweat Tet 






A qaick, dane waty 
to stay youne lookin), trewh and attractive .. to kody) haiy 
Solon dadiane «ain weny fii vor ahowing! Awd this is why 


nidre wothen weit that albother baircolari ngs oombimet 





Hairdressers everywhere profer Miss Clairol aul always 
rucominiend it because it tealy lives up to ite presi: Not only 
wit the most beautiidl, niost effective way: to cover gray hut 


Mids Olairol kee 
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AND SETTING THE TITLE LIKE THIS WAS-OUR S 


oe 
o 
























' {S7OVIUHYVIN UNOA JO LNO LI SSAVL GNY YIWH HNOA OLNI HOTOO Sind iHACUNW HLIM AYMY LAD NOA SLET LYHL ASNIY YIYH FHL 


TOUIVTD SSIW TOUIWTD SSIW 


j4041980) psdt0arp 3a8 0} Bur08 o1,944 “watqord ajoym ay} 0} UOTINIOS ea ‘gprs & ased ayy a[NXI pure o8 Jay Jay 0} par10y a1am am og ‘dn ppe 
yoajiod ev yim dn suroo aaq ‘Aja}eUNIIOg “pip [ UeYI UoTUIIe arIOUL bsg a ees 1uprp isn{ 4 ‘1ojoo [eat uMo Jay aq 0} pey snl yt yey} ‘opyteds 
3o8 ay ‘19y1080) 3991s DY} UMOP Pay[eM 9M UOYM Jey) Suryoo]-[einjeu mavauorosuym = ATDATT ONT} JO [[NJ OS “[eINIVU OS AO[OD ITeyY sem sty} Inq ‘asuTI 
pue AjaAO] pue ios os sem IIeY SIF] jAVJ 00} JUIM Woy, su sIyy 3nq TOIT) B pey savy 348i ays poinsy aM 4siy IV japuo;q seM Tey Joy Ing 
_(ssouroyia8oy,, aco, isn{ yj “1ay3080} sapuojq ar,am ‘asta SuryyA1aAa ‘I9pINW dy} JO aU} ay} IV S}UIMIZAOW JOY IOJ JUNOIIe 1,UP[Nod sys 
0] UONIPpe UT ‘MOU Os ‘[OITRID Sst JO 2TNI0q AuE YIM asuIT Irey & pue ‘asind 1ay ur IJaAjToAat & pry ays ‘It UO poo;q prey jeoo Idy ‘dn 
yasmry Sutras woy, punoy ] ‘yom yse[ ‘uay? puy “oyja90} op 1,upIp Jay peyotd am uaym ‘y8noua aing -asdi09 ay} Jo puar4yj-[118 ay) UIeq 
am Surpou. Ayjeonorid sem asayi—iayja801 patoq 108 aM ‘1ay}090} P,OYM Iayoo]-poo8 sty} sem yoadsns jaryd InQ “irey poet ZuIze{q jo 
payaieMpiig aM ‘tayjad0} paymoq aM ‘1ayja801 DAOIP aM “TayIadO} 27e pues Suo] e Ajauieu ‘ant 10Yy-pail & punojy am ‘Apoq ay} I9A0 JUaq aM 
aM ‘19y}980} PAT] AA ,“SSPUIIWIESO],, UT pasrtjaq skemye J pue Woy, uayM ‘pur par useq prey uu Yy {Padjos asvo ay) pey aM IYSNoY? 9M 





SSI 


winwivos 3wau> 






_ jeans Ioj Smouy IOTOSUNOD eSetireur tno AjUO joins 10jJ mouy ueUL peep oy} A[UO = 









ALLOZLAG TWIOIIAO, NI | 





aS. TIWD9IN NI 








iZSYWI ALWHOdYOD JO GNIS MIN Y SsaNisna SNIONIYE : oo iZONSIOS JO CTYOM AHL SHONSTIVHO LI OILNSHLAY OS HOTOD 
TOUIVTD SSIW TOUIWTD SSIW 


jdaaIvo sty JO [Bap ssaursnq ysas8iq ayi poypuTp p,eay ‘forreyD ssp o. i199°OFT Re ee ee eo Ajfenaoe st ayj2un1q aq 
0} syuey], oe) 1.UPIP Joixeg Img jajIM s.Jojxeg WIM Yo ues osje 01 sivadde yoryMm ‘Sim roy ‘aAamoyy JIPIEq S.2yS [toute “peay-par eB 
aH jpeusis sasneyyung jpoytom yy ‘apuolq ore) yemyeu-os-r9,9 _ ee apuolq & 3,ust ayg jiust Ajjenqoe ‘oyjauniq v aq 0} steadde oym 
‘A[AOT “JUeIpeX B OJUT FJasiay aBuey 0} 194 papensiad pue — oyounIq eaoge payensnyt yalqns eu Peutesd od Aeur uonerojoo onn ay} 
Mp e—ajrm sty pauoyd ay “APNG jformeyD ssyy paraquiowar ay uey) : ava wore go uonseford ayqeiax * trey yoea Sununos Aq ‘snyt, -000‘0FI 
puy ‘sepuoyq Ajadeys Aue mouy 3,uprp oF ‘paduings sem sa1xeg -opuojq : opucld B 10¥ PuV “OOO'GOT 0} saseorsuT oanSy oy1 ‘onoUNIq & I0g 
Ajadeys & 0} wry paonponur 1aj}xegq [MUN [ap oy) ozTTeUy 7,UppnoM — ‘sigeys 00006 Aleyeunxordde spjoy yenprarpur:pastey-por v jo djeos 
ay pur “UR SoIpe'y,, & sem Iasneyyuny ‘wofqoid mou e& pey ay punoy - UL “Wey Jo epeys oY} YIM soriva siyeys Itey Jo Jaquinu oy} 3ey) 
Joyxeg “UMO} UT paATIe JosneyyuNy usymM ing “so819ur ay aoueUy UMOYs eaeY SoIpMIg “djvos oy} wory BuIsIX syyeys yenprArpur Jo 109q 
0} s8urpjoy pury sry a8eSz0ur pue ads yous ]-10J-g oy) 07 aarBe “wu IY} JUNOI 0} St ITQuI{aI ysour ay ‘s[qQeITeAe sonbruyp21 ay) JO 
‘saInIUdqIP IYI 19A0D 0} QOOOS$ IT ay? dn and 0} ‘sIeUSeur TI - ‘uonejuouisid any 9y) ajeorpur Ayaanoayo ues siskeue aanoalqo 
sexo], ay) ‘rosneyyung “zy, [ 10y sem pouremor yey) [Ty “paypuTD I waceme «=U SSOPOYWOASN ‘sotvads ayi Jo ey [eIURID ay Jo uonjejuomsid 
peg Joixeg umf pue “1aaxe9 sty yo [eop ssauisnq 3sa8Siq oy} sem 3] Temeu ay) Sururunajap ur apeisqo Arvroduiay e syuasoid suasdns 

: : owmoy ajeusy ayi Aq ,,JoNe[D ssi, uonvaedsid pmby ay} Jo asn ayy, 


porns 40; “Sous paeqsny ae Fe ee Ae iA[oyn[osqe eururiejep weo stsh[eue [erTuEIO pepuerxe 41u09 








aN 





= 









iZAOT SM YOINAWY AHL iO SLOOU AJHLOLSLAS LYHL ASNIY SHL 


TOUIWTD SSIW 


-QOL$ 19A0 Surfei01 s[jtq predun jo ypeis ve our Buravay ‘Aeme passed 
pue pars ays ey) WIM puy ,,j¢201J—Jodaeyasnoy pue yoo v 193 | 
p[nos asja Moy ing jzaIySnep yeor Aur 3,uaI9M nok Suoye ][e Mau L,, 
‘Ayyjos pasodstym pue peq-yievap Jay woz dn payoo, ayg “yn [eer 
ay) paxaaoostp [ yer perp ays Avp oy) uo ATUO sem a puy ‘sIeak 1% 
Ajavau 10} Joy Joy paiva pue ‘“1oy Ioy payooo J ‘00 Jey) sajzye Aep 
Ataao pue’**Joy YIM oAq seuNsityD yeyi quads | “peoysur Joy YyIIM 
amoy aM J jMeay plo Pury Joy Yearq 1,up[nod J ‘oN gasuII JOIIeID 
ssi Aur 0} anp sem ITey pax Suryoo-jemnyeu ATqeaatequn ‘snor0[3 
qnyropuom Aur qeyi pue ‘aiiaunsq ev Aqyenjoe sem J JeyI ‘eIATAS sem 
sureu Aut yey) 19y [J2} J PINoD eaaq seuNst1yD uo Apey pjo rood sry} 
quroddestp — pinop cop ] pines 1eyM .,/11ey per peinqeu-os-1aAa Aurys 
4y81q nyANeaq IVY) YIM—sLoyMAUL Nok UMOUY aavy P,I i9I4snep 
qsoj-Suoy AW,, ‘pe p,oys ,,jaulmyIeD,, “om ye dn Suriwus uvuom plo 
paory-A[pury: B 99S 0} UMOP payoo, PJ Pu ‘snq eB Ioy SuNTeM us—aq 
P.[ ‘Woy UI [ UDYM Aq seusIIyD sey Suyyey poddoys pey Mous oyL, 


j@Ins OJ Meuy 1eJOVIVYO o[qu}eSaz0zun ysour Aur ATU 


iSSANIdd¥YH 3NUL GNId GNY SdIT JOVI OL NOA ONId TAH 


hacen oo 
ORES: eee wanes 
Men DN rae = ane whee 
wn Chay ab woes 
ee 


-HAVd HO1O? MIVH 


JOUIVID 


_SSIIN 


VININHOS 33H 





TOUIVTD SSIW 


jsSurpjoy qio sty 328 J QUN wry Sutddey uo dasy py jop oy Surya 
AJuo ay} seM 3] [UOM doUaTIsUOD Aux ‘AT[eUTY “soUaIsUOD AUT YIM pais 
-Bnuns y dep soe Aeq es8urpjoy pio sty ya8 | [HUN uny Sutdde} uo 
daay J prnoys 10 cwty 03 ade ann Aur [eaAaI J plnoys jasooys o} pry 
[ javioo sey out) ay} ‘MON ‘UMOIq Jo apeys [NJy nod ‘AyaATT “TYsTIq 
z 0} Aoi8 wor sey Aw pouiny yotyM ‘jorreyD ssi pue ‘sapyurMm Aur 
peaours: yey) gol Sunyy-s0vey ve 0} syuRYyI—G] Payoo, Ajarou IT iGg 
sem J Ayjenioe usyM “GI Jo [13 quaouUT yoams aind e sem J IYy8noy) 
ay ing ,;Aauoul peul,, UT yoaMm B sILTTop QNOg$ PUe ‘sdR,yDIU PuOWeIp 
B ‘Jeoo yuru & aut uaATs pey oy ‘Apearpy ‘our jnoge AzeID sem oy MoUY 
] pue ‘you Aqy sem ayy ‘suonexodios xis Jo jUapisatq 94) SEM OH 


jeans 10j mouy eousrosuoo Aur ATUGC 


Pa eaviea e)qatele 1 comm as 0) patolel— 





.SAONVINOY NUYAGOW, NI 





/ DON MARTIN DEPT. PARTI 














38 





OUT, DAMNED SPOT! DEPT. sis pee ; _4sIE pal ne 
Some time back (MAD #81), we published “The MAD Plan For Beating TV Commercial Breaks” which : : 
offered suggestions and methods for effectively, productively and enjoyably filling the valuable 

time taken up by idiotic TV ads. Now, MAD offers the following article for those lazy slobs 


who just cannot bring themselves to leave their TV set for something constructive ...who just | 
sit there, enduring the pain of those ridiculous commercials. For you, MAD has created these 


 TV-COMMERCIAL AIDS” 


OR, HOW TO LIVE WITH TELEVISION COMMERCIALS — 
AND STILL NOT GO OUT OF YOUR EVER-LOVIN’ MIND 


ARTIST & WRITER: AL JAFFEE 





“oray AWAY FROM 
Me OR PLL 






































Aside from appealing to the moronic, the neurotic and the Suddenly, the commercial comes on like a 21-gun salute— 
just-plain-sick, there’s another irritating aspect to all and the viewer must make a mad dash to the set in order 
TV commercials. This is especially apparent during late to turn down the volume. Then he’s got to stand there for 
evening hours when the typical TV viewer is straining to three or four minutes while five or six commercials are 
catch the sound that has been purposely tuned very low so - run off and the program resumes. Only then can he dare to 
as not to disturb sleeping children or crabby neighbors. turn the volume up again and return wearily to his seat. 








Some lucky set owners have remote control units that can Many ingenious TV viewers, when they can no longer stand 
turn sound down from across the room. But vast majority it, have spontaneously created a primitive form of remote 
of viewers do not own them, and must run back and forth ‘control like the one shown above. Unfortunately, this has 
20 or 30 times an hour to control commercial nuisance. its limitations since it can only be used once an evening. 39 


, f } ¢ 4 % a t 


A SIMPLE REMOTE SOUND-CONTROL DEVICE THAT ANYONE CAN MAKE — 


as 
















CAUTION: 

ISCONNECT. 

ET BEFORE © 

DOING ANY 
ORK 






CUT THIS WIRE —> 





' 


speaker has two wires C and D which come from TV chassis. 
Cut one of these and connect ends of A and B to cut ends 
of speaker wire as shown in close-up drawing. Tape bare 
splices, and your Remote Control is ready for operation. 


This is a simple Remote Control unit which any idiot can 
assemble and install, so ask an idiot to help you. Wires 
A and B lead from ordinary “On-Off” switch X (purchased 
at any hardware store) to TV set speaker Y. Note that TV 


ADDITIONAL COMPONENTS THAT COULD MAKE 


For the really dedicated TV-Commercial hater, the enough. So here are more sophisticated approaches 
simple Remote Control “Sound-Off” Unit may notbe to the problem. These can be assembled and instal- 


FUNNY MOUTHINGS UNIT 










HED ge 


ANAIRPIANE 


For many, a silent picture on TV may seem out of place, 
so this light-hearted device can be fun. It consists of 
pre-taped hilarious dialogue which replaces the words of 
the commercial announcer when his sound is knocked off, 
and makes his pitch even more idiotic than it actually is. 











Since a still picture is a poor substitute for live TV, 
this all-in-one unit will solve every problem. A motion 
picture projector unit is coupled with all the others to 
40 go on when sound is knocked off. Along with pre-selected 


MOST COMPLETE REMOTE CONTROL UNIT POSSIBLE 


TERLUDE UNIT 


MUSICAL IN 











: i oi jd ee Piel 2 a 
For those who may find ridiculous dialogue synchronized 
with a TV-commercial equally boring, this simple unit can 
be employed. It consists of recorded musical selections 
which start playing automatically when sound is knocked 
off. You listen to soothing melody while announcer mimes. 


travel pictures or action shots, the viewer can employ 
funny mouthings, or musical accompaniment or combination 
of both. In fact, when TV programs themselves are bad, it 
provides good uninterrupted feature-length entertainment. — 











Imagine! Now—with this simple Remote Control Unit—just 
a flick of your finger and you’ve knocked off the sound 
and rendered ineffective an offensive TV commercial! And 


VIEWER ENJOYING HOMEMADE “TV-COMMERCIAL SOUND-OFF” DEVICE 


‘ 


what fun it is, when you realize that you're destroying a 
commercial that cost a sponsor maybe $50,000 or more to 
produce with a switch that cost you maybe 50¢ to produce! 






TELEVISION VIEWING ALMOST WORTHWHILE 


led in one or more units, depending upon how mich 
time and money one wants to waste on this silly 


business. Just look how much of it has been spent 
already just to bring you this ridiculous article. 








DRAW CURTAIN UNIT 


S 


This component is designed for those viewers who prefer 
not to have their musical interludes marred by repugnant 
pictures. It automatically closes curtain over TV screen 
when music comes on, eliminating disgusting views of bad 
breath, gassy stomachs, etc., so viewer can eat a snack. 














MOST EFFECTIVE REMOTE CONTROL UNIT POSSIBLE 





offerings, we’ve come to the conclusion that the programs 
are just as irritating as the commercials, and that this 
is the best remote control unit you can use. Now, instead 


However, after carefully checking out this season’s TV 


STILL PICTURE UNIT 


For those viewers who would not be satisfied to stare at 
a blank curtain while listening to a musical interlude, 
this component can be added. It automatically unrolls a 
full-color photo that is both pleasant and inspirational 
to look at while listening to music and eating a snack. 


of exposing yourself to television brain-rot, your mind 
can be elevated and nurtured by more worthwhile pursuits. 
Like reading, f’rinstance. And we're not talking about 


reading this rag, you clod! Try something constructive! . 
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3% 


delivers full, rich \ 
sound on every band. Z 


Slide Rule Vernier Tuning 


for 
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AD INFINITE ITEMS DEPT. | i 


We've all seen ads like this one ae 


Telescoping Antenna 
for top FM and SW performance. 


» namie pater on our left... . where a product is 


shown and each of its “marvelous” 
aes. features are described in glowing 
Acie ey detail. Sometimes, when a product 
os doesn’t really have any exciting 
features, the copy-writer puts his 
mind to work and makes the rather 
ordinary features sound marvelous. 
Well, MAD would like to show how 
See this technique can be carried to 


By Pape i Niche an extreme by making some really 
Contral Panel dull, everyday products sound very NI]SD 
exciting indeed with the use of— 


WHEN IT GOMES TO A CULINARY ACCESSORY 
THERE IS NOTHING IN THE WORLD LIKE AN 


ACGME TOOTHPICK 


You Can’t Beat These Wonderful Features! 


Convenient Carrying Handle Hid Die Cast 
in matching padded simulated vet for years of 
leather dependable service. 


Outlet for External 
Antenna (included) to 
help bring in distant 
short wave stations. 


covers 3.8 fo 12 MC. 


precise station selection. 


There's no pen in the world like the 


SWIFT Ball Point Pen 


COMPARE THESE FANTASTIC FEATURES: 


_SPHERICAL BALL POENT. 


PUSHBUTTON ACTIVATOR 
scientifically designed to 
accommodate any finger 
of any hand of anybody! 


HEAVY DUTY CLIP makes 
pen completely portable. 
Lets you attach pen to 
the cheapest cotton T-shirt 
—all the way up to the 
most expensive tuxedo! 



























TWO-TONE BARREL AND 
TOP comes in an assortment 
of fashion-tint combinations. 
You ‘choose your favorite 
colors just the way you'd 
do. if you were buying a 
brand new 1970 Cadillac! 


TAPERED BODY DESIGN is 
the very-same type being 
used in all the Super-Sonic 
Jet Transports of tomorrow! 


HUGE INK SUPPLY in blue, 
blue-black or red, some 
of the colors used by the 
United States Government. 


TOUGH PLASC CAS a2 ee 
to withstand shocks and 
swear, just the way Apollo 
Space vehicles are made. 


EXCLUSIVE RETRACTABLE 


This is the point that allows you 
to write a check for one million 
dollars or more! Writes words! 
Draws pictures! Writes in any 
language! Take it to foreign 
countries and write on the spot! 


of Nature’s finest 
products: Wood! 8 


Lightweight design 






Made from one 


Natural wood finish, 
the same finish found 
in furniture costing -- 
thousands of dollars! 


and construction 

ends inconvenience 

of lugging around te 8 
“heavy” toothpicks!) 


Neat appearance, lets 
you take them anywhere 

.. from the worst hot ——= 
dog stand to the finest 
restaurant in the city. 


Precision-honed _ tip, 
specially designed 
to remove all food 
particles from your 
teeth! You enjoy the 
same exact results 
as Doctors, Lawyers 
and—yes—even Kings! 


*|Ilustration is 3 times natural size! 


a 


500 MATCHING PAGES 


_ precision-trimmed edges! 


_ Broadway Shows, the lyrics to 


yourself how many lines’ 


INGENIOUS RECTANGULAR DESIGN 








RPEATURE 


VERTISING 


WRITER: DICK DE BARTOLO PHOTOGRAPHY: BY IRVING SCHILD 


INTRODUCING ae geal antl 


WITH THESE FABULOUS OUTSTANDING FEATURES: 


MEETS ALL POST OFFICE REGULATIONS UNIQUE BINDING holds all the EVERY PAD BACKED by special 
Pages can be placed in envelopes and pages and lets you tear the cardboard “easel” to give it 
mailed First, Second, Third, Air Mail,“ off with a flick of the wrist. \ stability and support—the 
ee en or ‘any way you desire! oe oe very same principle used by — 

: : : artists like Norman Rockwell! _ 


















to a pad! Use them in ae : . 
order or out of order! 
They will still match! 2 


EACH PAGE CONTAINS two 
complete sides and four 














PLAIN WHITE PAPER just like ae - oe 

the type used for writing Po 
Million-Record-Selling Songs, 
and Life-Saving Prescriptions! 


ABSOLUTELY BLANK PAGES 
Allows you to decide for, 





you want to write on each. 


SCIENTIFICALLY MADE SURFACE 
Write on it with a lowly pencil or 
type on it with an IBM EXO CU TV 
Typewriter! Even crayon or paint! oe 
It retains precisely what you've ce 
written, typed, drawn or painted! 


permits you to fold it anywhere— 
in half, in thirds, in quarters! 
Maybe you want it bold and flat 
for all to see! Maybe you want it 
folded up tight so no one can see! 
You decide, and NEET PADS obey! 









nice to say about Madison ap isa ee “Tt pee have been worse!” What 

we mean is: Advertising is strictly a modern, 20th century type of plague. 
- But supposing past centuries had been plagued with their own “Madison 
_ Avenue”? What if the Pilgrims and the Crusaders and the Cavemen had been 
_ forced to put up with advertising along with all their other troubles? 
_Ecchh! To show how horrible this state 6f affairs might have been, MAD 
_ now offers a few samples of what advertisements would have been like... 


if there’d been a 














Camelot Stables Present... 


THE ALL NEW 1361 








LONGER... LOWER... MORE SEATING SPACE...HIGHER TAIL 


Here it is ... the fastest, sleekest, most beautifully proportioned horse 
OPTIONAL FEATURES*: ever produced .. . the all-new 1361 Came.ot! Why not drop in at your 
local CamMELor stable (wear boots!) and see for yourself? Take it out 
for a road test! Sit on it! Start it galloping! Whip it! Listen to it whinny! 
Feel that exciting surge of power! 

The 1361 Came tor Horse is economical, too! You get 18 miles to a 
quart of oats! And talk about seating room ... there’s space not only for 
a knight in full armor, but for his fair lady as well — perched athwart 
the genuine leather two-toned custom saddle. 


Automatic Blinder Wipers 
ead Tall im THE 36) Cone lat = 


IS GUARANTEED ONE HORSE-POWER! 


Available in your choice of colors: 
Black, Brown, White, Chestnut, and Palomino © 


shi apse hfashideirn dices ataah ee Re Saath: she pabatondges upsil yt ‘ 


Puncture-Proof Hooves 
Swivel-Tilt Saddle 


Ox Power Lance Holder 


*AT SLIGHT EXTRA COST 











7 NEW 
«it GP 





(Sj 
= reesegietes = 
OR 
EE Live Lions SEE 





READ WHAT THE CRITICS SAY: 


“A show that will go down in history!" 
—GAUL GAZETTE 


“Claws at the hearstrings!”’ 
—PALATINE QUARTERLY 


“A bloody bore!”’ 
—THE NEW ROMER 


“Of devouring interest! 
Thumbs up for ‘Thumbs Down’!” 
—TIBERIAN TIMES 


WRITER: SY REIT 


A seience | 


ARTIST: BOB CLARKE ; 


Ve. down through 
NOW PLAYING arte COLISEUDI 


Rome’s Off-Appian Way 
‘*Theatre-In-The-Round”’ 










N — 
SCARRED (AND ALSO 
SCARED) GLADIATORS 






ALL SEATS 
RESERVED 


} 
MATINEES— 280 Sesterces 
EVENINGS—660 Sesterces 







Hist 


MEN 


WANTED 


TO 


HELP BUILD 
THE 


PYRAMIDS 


ENGINEERS 


MASONS 


STRUCTURAL 
DESIGNERS 


Successful applicants will 

work in a professional at- 

mosphere under the su- 

pervision of trained slave- 
"drivers. 


TECHNICIANS 


ARCHITECTURAL 
DESIGNERS 
DRAFTSMEN 
SPECIALIZING IN 
MONUMENTS 


10 to 15 yrs. experience in struc- 
tural design on temples; buildings, 
foundations, tombs and general 
structure redesign. 


APPLY TO: 


CHEOPS 


. CONSTRUCTION CO. 


THEBES-ON-THE-NILE 
EGYPT 





ENGINEEE 


EN 


e 


Ato: 

worle 
Techn : 
openi; 
forni : 
neer. 

follov 


EN 





rical 
ilities 
aracte, 
integratic 
a 5 
ation f{ ¢ 


tems 
includ! 
turbir 


cury 
ance, 
tion 
or 





Announci 






. ee : 
MANORS | 


Three Luxurious Models Available: 
*48 Rooms, Two Towers 





Only 20 minutes from your front door to the field of honor 


*48 Rooms, Three Towers 
Only 20 minutes from your front door to your own room 


*49 Rooms, Four Towers 





DIRECTIONS: Take horse path to FEATU RI N G: plus Knotty Pine Family Torture Chamber 

Lancelot Brook, make rt. turn at Oak *all rooms off the drawbridge 

Tree into Sherwood Forest, remove 

arrows from your wife and lackey, *guest dungeon PIECES OF 

chalk robbery up to Real Estate Loss, * = 

continue on dirt road which leads to oversized 2-horse stable — 9 GOLD and up 

development, pay ten pence toll, go *sunken living room (in the moat) 

left to moat, and you are there. f 
*70x100 acre plots no down payment for veteran knights 
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Reliable! 
Dependable! 


Anown 


Praying You ll Get There 
M4 1s HalfeYe Funnel 


ton 





Revere 


Messenger oyervice Lhvoughout 
“For P. h ° 
pe eb Wie Gate, | the Colonies / 










Wee 


2 MERE, 
Cn aa 


THE BEST WAY TO- (A. 


° Send Messages 
Reserve Now forthe —« Deliver Packages 








Cruise of a Lifetime ° Warn Minute Men m 
ci REVERE =: | 
M fl ; ON CALL ANY HOUR—DAY OR NIGHT 
OUR MOTTO: 
N.S. al) ower Messenger Service “Lob Paul Do Ft!’’ 


Leaving England on September 16, 1620 
55* GLORIOUS DAYS AT SEA 55* 


A Complete Art Service 
Step aboard this modern 100-foot ocean mon- ~ f ll { 
ora if ! 
arch, and say goodbye to all your cares! Now, yeu needs 
at last, you can enjoy freedom from ye win- 


try weather, freedom from ye London fog, and ; ’ 
freedom from ye RELIGIOUS PERSECUTION! | 
Uisit The New World ) 


SPECIALISTS IN: | 


e CLASSIC 
SCULPTURE 
it ° CHAPEL 
Sandeman” ae PAINTING 
f n “easy-to-work-with’’ crea- 
While In Port, The Ship Is Your Hotel** tive art studio that offers * CATHEDRAL 
va malas aan ' top talent backed by years of DESIGN 
¢. SE eet ee : : “know-how.” Let us help you e TATTOOING 
**On account of there's no 


with your art problem. No ceil- 
place else that’s safe rs 
ing too large or too small! 


For Information, Apply To: 


2 | Pilgrim Cours, Lid. 


Send 25 Lira for Sample Mural to: 
Fleet Street, London 


MICHELANGELO ASSOCIATES, INC. 
522 Medici Road, Florence 24, Italy 





HOW ARE YOU 
FIXED FOR 


anes 


a ata! 


Guillotines take rough treatment these days! 
That’s why they need the best blades money 
can buy . . . honed to perfect, razor-edge 
sharpness. Is your guillotine falling down 
on the job? If so, switch to... 


| Ge ow ae BASTILLE BLUE BLADES 
iv ; F ie . . . with the sharpest edges honed. Only 


: wy a BASTILLE BLUE BLADES come in three 

4 : grades... for thin, medium, extra thick necks. on 
forthe Chivd Cruside pe 
e : 


ook sharp el sharp xecute sharp 


GDHST DOU = BASTILLE © 


“A Revolutionary Idea In Guillotine Blades!” 








Meee Se 


GET 








SPONSOR SPEAK WITH FORKED TONGUE DEPT. i iests—itws eee Oe 
Do you listen closely to TV commercials? Of course not! That’s what the sponsors and their . 
flunkies at the advertising agencies count on when they plan their messages—that you won’t 


UNSPOKEN MESSAGES 


pean Doane ae Tee HOUR s ARUN EDR Gp STL TS 
| found that | got twenty-four |] Try Pursehonor stainless 
clean smooth shaves from the steel blades, and if you {j 
| Pursehonor stainless steel blade, don’t get more shaves 
compared to only five or six than any other blade, 
from (cookoo)! and (cookoo)?! we’ll buy you (cookoo)? 


or (cookoo)* or whatever 





1—My Briggs & Stratton power lawn mower. 

2—My oldest son’s Boy Scout axe. 

3—A picture post-card of Yellowstone Park. 

4—A small bag of licorice jelly beans. 

5—Just as long as whatever you think is better 
isn’t a competitive stainless steel razor blade. 
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1—Before 


ARTIST: JOE ORLANDO 





| My husband’s work clothes used to come out streaked and |; 
| dirty' when | used old-fashioned washday methods.* Now, 


with new improved Shmeer, even his grimy sweatshirts 
a: turn sparkling white. 






he retired as a starting lineman with the 
Green Bay Packers to take up a career in accounting. 
2—Which consisted of beating the stuff with a stick 
on a flat rock down by the creek behind our house. 
3—Including the ones that were supposed to stay Navy Blue. 





4 


K 


Wye , 7 2 1 
Y : 


really be paying attention. Because they fill their sales pitches with cleverly worded phrases 
and facts that sound like one thing, but actually mean another. Watch now, as MAD exposes... 


IN TV COMMERCIALS 


WRITER: TOM KOCH 














Sa Yes | did, Mr. Reimers!? Half | 


of my class brushed regularly 
with Grepse Toothpaste while 
the other half used a brand 
without fluoride.* | was in 
the Grepse group, and after 







Row. 
| Here’s Booby Wintershaw of 
@ Los Angeles, California— [ 
# rushing home from school! 
to tell his parents some 
wonderful news.? You took 
s part in an unusual test 
4] recently, didn’t you, Booby? 

















1—The Hollywood Training School for Child Actors. 
2—He’d receive an A+ in‘“Product-Testimonial Sincerity”. 
3—For the usual fee, of course. 
4—Or any other normal toothpaste ingredients. In fact, 

I think it was airplane glue in unmarked tubes. 
5—Which is what was expected, since I had 43% fewer teeth. 




















x ast SRE BSG OR Rh eS 
I’m glad | sat down and had a talk with my Provincial 

Agent.' | always assumed that the sole purpose of Life 

Insurance was. to look after my loved ones when I| was 
gone.? Now, with the help of the man from Provincial,? 
I'll have the flexible coverage I need to educate my 
children,* to protect the investment | have in my home® 
and to free myself from financial worries in my 
retirement years.® 


1—Because if I’d had to stand after seeing how long he 
talked, my feet would’ve given out. 
2—But I was wrong about that. With the fat commission 
the Agent collects, I’ve also looked after his loved 
ones when he’s gone. 
3—Plus the help of all the money I could borrow to take 
out these new policies. 
4—If my children ever get flexible enough to be educated. 
5—Which would’ve been nice, except that I had to sell 
my home to buy the policies to protect the investment 
I don’t have any more. 
6—Now the only financial worries I'll have in my retirement 
years is where to get money to pay my insurance premiums. 


49 








‘ “ . x “ aA < Nabtety Stas ste 2 
: ; ; ‘ ; i mah 5 at 
* - : mie eg E ° 3 y : B 


i a : ; an 


, ~ §’matter, can’t you Dial?! 
No, this isn’t Irving! What number do you want? Well, that’s your 
trouble, idiot! You got the wrong number! This is AT-7...not AT-6! 
ae Why don’t you learn how to Dial? People who like people Dial correctly! 
| Y’know, you dragged me out of a shower! Well,what’s so funny about that? 


Listen, do me a favor! After you learn how to Dial . .. drop dead! ° 


you Dial 


correctly ? 


(Don’t you wish everybody did?) 


We do, because every time anybody's 
dragged out of a shower to answer a 


wrong number, he stops using up soap? 








Ses Lea 


bb tes 7 ae enc? i 5 THES 1 





COMMERCIAL VEHICLES ONLY DEPT. Rev Ge hea WeO \ 


| Nowadays, our State and Local Governments employ every conceivable method 
to raise much needed revenue for highway construction and maintenance— 
and then use the money for other things. These methods include license fees, gaso- 
line taxes, tolls, and franchises for service stops. One method they've overlooked, 
_which could solve the whole problem and relieve the burden on the already over- 

- taxed automobile owner, would be to contact Madison Avenue, and rent out... 


ADVERTISING SPACE 
~ ON ROAD SIGNS 


ca iam lis dtl cian 


ARTIST: BOB CLARKE 















"| WRITER: EARLE DOUD 


RELIEVE THAT 


a 
AREA 


fo ne 
DRISTAN 


CONGESTED 
AREA 












SQUEEZE 
RIGHT 
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ae 4 - 
“= SATISFY YOUR © 
Sa: 


WITH 


FOUR ROSES 


LOADING 
ZONE 


a 
ACHIEVE REGULARITY 


WITH 


ASPIRIN INGREDIENTS 
, es 


YOUR BLOODSTREAM 
AS FAST AS 


BUFFERIN 


; VC JERGEN’S 


HAND LOTION 


BEFORE YOU 
MILK THEM 


First Federal 
Savings & Loan 


x0) WHEN WET 


JOHNSON’S | 
BABY 
POWDE 











































ae BRIDGE ee LEARN TO | =e 
OUT nip im 
ol DIP | 
| P A OF SCENIC ee ae 
NOW’S YOUR CHANCE ’ BROOKLYN AE THE 
TO CLEAN IT WITH INA ARTHUR MURRAY 
POLIDENT FINSTER oer gia 
a } a SIGHTSEEING ] \ 
a 


HE’LL LOVE YOUR 


SOFT 
qq SHOULDER 


Zane Tb 
y 7 \ 
[L.@ when you use 












THE NEW | 
VIC TANNY > 









GET THE LEAD 


We E NN ae ‘edhied ae: : want ccas 
a> ae Oe 









PERSPIRATION! 


JAYNE MANSFIELD 


WHO CAN’T BRUSH 









ON STAGE AT = 
oe, AFTER EVERY MEAL bs | mM | 
THE RIVIERA : use nice %, 
=) : ila GERITOL ETTE 
ea — A ey bo s CS3a- 
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HITCH INTIME DEPT. ‘ Eaten eae . alee S 
From fortresses, castles, dungeons, bunkers, rummage shops a ruins of ancient draft boards around 


RECRUITING POSTER 


ARTIST: GEORGE WOODBRIDGE a 








LOOTERS 
RAPISTS 





TO JOIN MY 
SHAGGY HORDE 


_AND HELP 








the oor MAD’s Ss Military Expert (non living in Canada) has unearthed this unique collection of... 


S THROUGH HISTORY 


WRITER: PAUL PETER PORGES 
Pe ee 




















and Re-Enlist and Re-Enlist and Re-Enlist 
and neva and Re-€nlis sa Re-Enlist ast Re alist 


aa Re-Enlist |. 


















































GO NORMAN 


and Learn a Specialty: 


Rampart Stormer Battering Ram Rammer 













' BE PATRIOTIC! 


JOIN THE REDCOATS! 





Y JOINTHE 4 
‘PHOENICIAN NAVY 













MAINTAIN LAW 6 ORDER 
IN THE COLONIES 


and see the 
E0GE OF The WORLO 











eine: 2 "DON MARTIN DEPT. PART III 


ie Oe NE bi Y WHILE E TOURING FLORIDA 


> SEMINOLE Sie we 


























peta a INSIDE-OUCH DEPT. 


Okay, gang, here we go again with another visit behind the scenes 


° 


Vi 


‘of an American institution | 


A MAD PEEK BEHIND 


ARTIST: JACK RICKARD 


That's the slender mother 
and daughter you couldn’t 
tell apart in our TV ad 
“for “Grape Nuts”... 
you know, the cereal that iy 
fills you up, n 
% faat 


Duster is recalled for faulty 
brakes, you’ll get better gas 
mileage driving it back to your 
} Plymouth dealer than the average 
Maverick owner will get driving 
his car back to his Ford dealer 


| warned them! | told 
them a million times: 
Swim! Play volley ball! 
Do anything... but don’t 
EAT the stuff! There are 


4 400 calories in one cup!! 


Well, don’t 
feel too bad! 
There’s one 
consolation! 

You STILL 

can’t tell 
them apart! } 


E’scuse me, but mah agent said 
you had a Waldorf Bathroom Tishas 


commercial fo’ met’ read... 


- -. and remember—in this agency, 
we always use our clients’ products! 
So | want you guys to drink Coke, 
smoke Winstons, eat Kelloggs “‘K’”, 
brush with Crest and... 


Good news! 
We just 
landed the 


¥ Preparation-H 


account! 


Have you noticed how many washed-up personalities 
we're using as the “‘voices-over”’ on our television 
commercials lately? Joseph Cotten, Jose Ferrer, 
Richard Carlson, Henry Fonda, Burgess Meredith... 


Oh, Lord— | _ 
where will | 
it allend? | — 


Oh-oh! I’m 
in trouble! 
i don't 
suffer from 





for faulty transmission repairs!” like it! Be) x : hemorrhoids! 


egro?! You call that a 
NEGRO? Look at those 
thick features, that 
bushy hair, that jet-black 
skin! What do you want to 

do—OFFEND people!?! 


ae 


You go get me 
a REAL Negro! 
Like Diahann 
Carroll or Lena 
Horne...or 
Leslie Uggams! 


I've got that 
token Negro for 
the backyard 
detergent 
commercial 


Here’s a 
great one! 
"i Mariboros 
7 contain the 
fabulous 
additive, 2 
“Maligno-7"! (7 


Marlboro 
Cigarettes 
contain the 
miracle 
ingredient, 
“Cellulo 
Multipli”’! 


| got one! 
Marlboros. |. 
contain the 

_magic 
ingredient, 

“Tissue 
Roticide’’! 


Don’t you understand 
the ad game yet?! 
We never develop 
new formulas! We 
merely invent new 

names for the same 
old junk! Listen— 


J invent the names for 
) secret ingredients— 
You mean after a new 
formula is developed }) 
fora product...? ¥ 


with a 

better & 
name for ip 
CANCER! | 








ou join us for 


« i — ? : 5 








| rsxmareisr 
==0 


THE SCENES 41 4n Ad Agency 


Once upon a time, there was an ordinary 
Lipton tea bag. One day, a handsome ad 
executive decided that if the bag was 
divided into two parts and called a 


“Flow Through” tea bag—that even though 


it contained the same amount of tea, he 
could convince people that it was much 


better than an ordinary tea bag. So... 


I tell you, this drug problem is 
terrible! Something ought to be 
done about these—these ANIMALS 
running loose on the streets who 
ruin people’s lives by selling 
dope, pushing marijuana, filling 
people with lethal poison... 


9) 


=| Now, here’s how “planned obsolescence”’ 
: works: The flimsier a product is, the 
faster the public has to replace it. © 
The faster it’s replaced, the more 
profit the company makes and the more 
money we make advertising the product 
for them! It’s all there, numbskull! 


i . |) _ aA “ 
pee be tee : 
How's this: ‘‘Just wait till you see the 
new model! It’s ideal for the middle 
income family that doesn’t want any 
trouble! It’s so quiet, you can hardly 
believe it’s moving! And it has an 
incredible ability to go forward and 


a reverse at the same rate of speed!.So... 


Hey, Artie— 

we're all set 

with the new 
$3-million 
Seagrams 


our client, 


’ ant 
But | can’t read it! the General 


The light bulb just 
went out! And | don’t f 

understand it! | put 

in a new bulb only 


this morning... | get it! 
oa WY. 
ef wie Sie 
S > 


.. . if you liked the 
1970 model, you'll just 
LOVE the 1971 model!” 


No, ad copy 
for the 1971 
NIXON!! 


Ad copy for 
the 1971 
Volkswagen? 


an eis 
ES ll 


Shhh! Armbruster’s 
kid can’t sleep so 
he’s telling him 
a bedtime story! 


Do you think his 
kid will believe 


Why 
not? 
The 
public’s 
been 
buying 
it for 
YEARS!! 


Executive just called 
in. He’ll be late for 
the meeting... 


I’m writing new 
ad copy for that 
sleep-inducer! 


Why—sob—why’d you hit 
me, Daddy?! All | did 


’| was—sob—break into your 
¢| conference and announce 
that | only had one cavity! 





His Cadillac 
broke down! 


Arthur 
Godfrey! 


It’s bad enough 
| WROTE that 
stupid commercial! 
| don’t have to 
LIVE IT!! 


SUPER STAINLESS STEEL BLADES 


ilette 


See Your Ttwestone Dealer Today! 








for that 


) ‘GET UP ANDGO' | 
FEELING/ | 





n Problems Forever 


acon ichtas ene 


automaticra 
tic elevators - i 
End Your Vacatto 


NEVER LET YOU DOWN! 





Westinghouse... 


HWE, Bear has lS OUP 
POPE Vis4 Ltt Fit 

















Pesky Import 


Fooled yuh, hah? No, this is not a 
car, it’s a beetle—aq German beetle 
—a Volksbuggen! 

Unknown before World War II, to- 
day it is multiplying fast and spread- 
ing all over the world. Some people 
think it’s cute. They even keep it as a 
pet and brag about it to everyone 
they meet. Other people simply can’t 
stand it. They call it a pest, and are 


always afraid of running into one and 
squashing it. 

Then there are the commercial bug- 
breeders! They really hate it! They 
were scared that this tough little for- 
eigner might hurt their larger, less- 
maneuverable American bugs. So they 
created our own home-grown variety 
of small bugs—with fancy names like 
Valiant, Corvair, Falcon, etc. 





But, as of today, the intrepid 
Volksbuggen seems to be holding his 
own. And where the mighty battle of 
the bugs will end—who knows? One 
thing is certain, the Volksbuggen 
won't be easy to dislodge now that 

we she is firmly entrenched. 

Unless, maybe, a new 
Japanese beetle comes 
along! 
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Thinking of becoming a SUPER HERO? 
Let our custom costume designers suit 
you up with an outfit that will strike 
terror into the hearts of evil-doers! 
FREE ESTIMATES! 

Designs submitted for your approval. 
Satisfied clients include: Batman, 
Green Lantern, Flash and many others. 


Super Costumers 
225 for Super Customers 











© LAUGHINGGAS © TEARGAS 
@ SMOKE PELLETS © STINK BOMBS 


What's your specialty? We mix, package and 
deliver standard or special formula gasses 
in handy, compact, easy to throw capsules! 


GAS-0-RAMA wiUstard 8-0004 


903 Potsdam Dr. 


> Chiropractors 


WHY SUFFER? 












|p Embroidery 





~~ One-of-a-kind Insignia Service 

Emblems securely embroidered in fire- 
proof thread on your leotards or cape. 
A wide selection of letters, symbols, 
stars, lightning bolts, animals, etc. 


—reZ@MAa 


MORRIS 
INSIGNIA LTD, _ NeEedle 8-1101 





NOvelty 3-4355 


Lafayette St. MAsquerade 3-0940 
-GOldwtr 3-4549 


Blue Bolt, Inc. 93 Mandel St... 
Captain Flag, Ass. 3 Streeter St 


> Food 


















Don't be ashamed of aches and pains! 
It’s all a part of the hero-business. 
We'll take care of sprains and dis- ¢ 
locations and never tell a soul! 





Airboy, Inc. 1098 Barry St................. Hillman 4-5687 
Angel, The Corp 30 Gustavson PI.......Timely 3-9579 





> Automobile Sales & Service 





Are you driving an out-of-date super car 
with those corny old-fashioned gimmicks? 
Let MARVEL MOBILES design you a modern 
jet-powered ‘‘Crime-Fighting Arsenal” 
(Snow tires Extra) 
Garage located 75 aa 
feet underground! Dn 
By appointment only. 


MARVEL MOBILES £p¢0| 9.3400 


123 SHAZAM PLAZA | 





Aquaman Associates 10 Norris Rd...NAtional 4-5565 
Black Condor 3 Fine St... cee BUsy 5-4387 


p> Aitorneys 





Let us get you out of the courtroom and back 
up in the sky FAST! Don’t let all those 
small claims against your focomotive-stopping, 
plane-catching or door-smashing bog you down! 


Martini & Rossi 
708 DEFENDER BLDG. 
Plaintiff 3-7771 


COMIC RELIEF DEPT. 





Bothered by pesky LAW SUITS? —— 






SIDNEY SPINEBENDER 
$7 Manipulate Place 


ORtho 0-2367 {> 





p> Clothes Pickup Services 


Step into that phone 
booth, discard your 
everyday clothes, and 
then—CALL US! Don’t let 
the fear of having some- 
one walk away with your 
$100 tropical worsted 
cramp your crime-bust- 
ing style. Charge into 
your villains with the 
confidence that your 
clothes are in good 
hands and will be de- 
livered later in strictest 
confidence, 


> Dry Cleaning 


Ore 
HERO GARMENT 
RETRIEVERS 


302 Transvestite Ave. 
RObert Hall 9-8642 





Special dry cleaning service tailored 
to the needs of today’s crime-fighters. 
Don’t risk your wholesome public image 
by appearing in a costume soiled by 
blood-stains or spaghetti sauce! 


| WE CLEAN WHILE YOU WAIT! 
ZAP CLEANERS 45 Bard Fenster 3-5401 


* 








AY i 

Super-heroes CAN get super-malnu- 
trition if they don’t eat good! So 
you're busy—so you're in a hurry—so 
big deal! You can always afford 5 
minutes for your belly! One of Hank's 
Super-Burgers has enough vitamins 
and nutrients to keep you going for 

twenty-four hours! 


Eat here or Fly-out service 
Hank's Super-Burgers 
UL Fishman’s Plaza East 
“Call GRistle 3-8800 
Captain Marvel, Inc. 4 Crowley Rd...FAwcett 5-4632 


Catman, & Co. 34 Quinlan Stu... HEInit 7-7745 
Chameleon, Ltd. 134 Davis Ln... NOveity 3-3341 


p> Ghost Writing 





Don’t put your invincible foot in your super- 
mouth! Let us write your speeches for Youth 
Groups, Hospital Dedications, Air Meets and 


Comicons. Free Brochure on request: Call now 


PHANTOM Suite 35 OPERA BLDG. SPelvin 4-5600 





icy 


. 





Commando Ranger Bros. 33 Saaf Rd...Fiction 9-4502 


Death Patrol 40 Davenport Ave......... QUality 8-4563 


Needless to say, the life of any “Caped Crusader” can’t be all glory. There comes a 
time when even our long underwear-wearing crime fighters need special services not 


YELLOW PAGES re 


UTILITY BELTS 


with accessory pockets for gas pellets, wire 
cutters, climbing ropes, aspirins, etc. You 
name it, we’ll make a place for it. Send your 
requirements and waist size (strictly confi- 
dential, so don’t shave off a few inches for 
vanity sake) and we'll give a free estimate. 


BIG BELTER BELTS 
24 West 34th St.  (Orset 5-0059 








p> Camps 


This sui 
ant some time off! Send him to camp with 
ordinary youngsters for the vacation of 
his life! Identities scrupulously guarded! 
ROBIN’S NEST CAMP FOR BOYS 


Wurtsboro, New York 


er, give your boy-wonder assist- 
SEY 


? 


GRayson 3-2425 













For super-heroes who lack the 
NOW advantages of X-ray vision: 


ZUCH ELECTRONICS 
Miniaturized X-Ray Machine — 


See our full line of minute, transistor- 
ized gadgets and gimmicks that will give 
you other special powers that you lack! 


ZUCH ELECTRONICS 
Wyandanch Rd. 
Blackhawk Ltd. 1980 Cuidera Ave.....QUality 7-5656 


Black Terror Co. 60 Robinson Lane..STandard 9-0997 
Black X, The 46 Eisner Blvd...........-... QUality 9-5667 


SHort 8-1101 


Blue Beetle Ass. 2 Nicholas Rd............... FOx 4-4454 





, The, Inc. 34 Thomas St. : 
Face, The, & Co. 4 Bailey Ave......... 


P Hair Pieces 


Don’t let the Underworld 
call you “baldy’’! 


Hairpieces so natural 
only your barber knows 
for sure! Guaranteed 
not to come off, even 
while flying faster 
than a speeding bullet! 


RUg 5-9911 3 Broad St. 


Iron Skull Ltd. 376 Gilman Av............... HArdy 6-3429 
Johnny Thunder, Inc. 2 Toth Blvd.......NAtion! 7-3422 
Lady Luck Ltd. 3 Nordling St............. QUality 9-0304 





TOPPER’S 












oratory” (complete with secret {fj 
panels, passageways, tunnels, | 
_? tor the lowest price in 


@ Pure plaster, no wall board 
© 220. wiring—hardwood floors _ 
@ Direct s sewer hookup, no cesspools 


LETTIER & BELLEZZA Contractors 
: 19 Jersey Ave. FLimsy 9.0909 
liss Fury, Inc. Tarpé Mills Ave. 


Maat Ass. 345 Cole Ave...... 


“vali 
Fress Suaidian Inc. 56 Meskin GOldwtr 3-4549 


Tired after along day of crime-stopping? 
Super Supp-Hose will give you the support _ 
_you will need for een after hours. 


Socko Socks 75 Elastic st. STretch 1-1437 


"SURE, YOURE INVINCIBLE, 
BUT WHAT IF... ? Ss 


| Have you. provided for the future well-being of 
your boy assistant if something, God forbid, | 


should happen to you? How about your parents? 
Would you want them to go on welfare if some 
arch fiend finally figures out a way to do you in? 


Provide for those you love by calling in oe o : 
| our Hero peru Consultants: today. : 


Al Alexander Sales Rep. 
Hero insure Group — 


91N. Franklin» _PRemium 5-1000 


Earn eer income while helping Bociety. 
We pay spot cash for items you smash to 
bits . . . autos, bridges, fences, etc. Any- 


thing you wreck in the line of duty is 


worth money. it in or ho for 
pickup. : : 


Seymour s 
_ Scrap Oasis 


iG: Labonza Rd. SAlvage 8. 1099 


busting! Remember what the “weed of 


crime” motto did for The Shadow? Let | 


 Super- Slogans. do the same for you! 


Don't. let “your ‘heel ‘tet 
“heel” slip away! Worn out 
boot soles and heels don’t 
grip rooftcps or sides of build 
ings properly. Come in today 
for a free traction check-up. — 


NICK'S SOLE-VILLE 
O'Sullivan 2-1234 


3910—16th AVE. 


D> Speech Instruction 


Is your voice a dead giveaway? — 


Are people liable to discover your secret identity 
because of it? We'll teach you to change your 

Voice as you change your clothes! Your voice — 
will take on a new dimension of authority when — 


you say “Take that, you fiend!” We guarantee — 


a more heroic voice in ie 3 short weeks or 
your money will be cheerfully refunded. 


MYSTO VOICE SCHOOL 
2at Keamy St.  Dletion 5- 0045, : 


1 > Stock Brokers 


“Adda note of profundity to your crime- 


Target, The Ltd. 45 Greene Ave.........NOvelty 4-4678 
Tomahawk & Co. 34 Ray Bivd NAtion! 4-5429 


When you're finished fighting all those nogood- 


| niks, what will you live on? Your plaques and 


1966 Winner of Parseghian Award. (Credo Category) 1 2 
“Commit a crime and the world i is made 
of glass” The Green Glazier . 
_ Winner of 1966 “EDDY — : : ; / 
“Those who travel the High of Crime. : 
| must pay the toll” Captain Turnp ike 


‘BArtlett 7.3233 4 
Super-Slogans, Inc. 


scrolls from a grateful Metropolis? Fat chancel 
Start today to put a little something into a 
Monthly Investment Plan that will see you os . 
8 your declining years. 


FELD, GAINES & BRENNER 
: s00 WALL STREET 


Call Ticker 9-7530 


Vision, The, Ass. 78 Simon Ln. Tine) 8. 3450 
‘Wildcat 6 Irwin Hasen St NAtion! 9-4939_ 
NAtion! 9-6543. 


__-QUality 9.7654 
_.NAtiont 5- 5567 : 


che Co. 78 Cardy St... 
Sandman Inc. 4 Christman ‘Ave 


- asetaoad 


TIGHT-LIPPED- = 4 
DOMESTIC HELP SAE 
AVAILABLE Bou 4-5801 


Trusty ee 12121 Bobrick Place 12 Kimosabe Lane | 








available in everyday type stores. And when this time comes, they do as we everyday 
people do—they let their muscle-bound fingers do the walking, right through the . 


WRITER: 
DON REILLY 


Steel Sterling, C | Oldwtr 7- 3334 
Sub-Mariner & Co. 5 everett $ Timely 9. 4545 


p> Public Opinion Research 


Are you as popular as you used to be? Don't 
rely on the cheers of the crowd or the grateful — 
embraces of rescued maidens to know how 
you're doing. Let us take a scientific sample 
_ of the population to give you a statistically — 
valid public opinion profile of what people 
really think of 
of the results. 


Suits carefully designed 
to completely conceal your 
bulky costume underneath! 


really cares 
about you? SPECIAL JACKET DESIGN 
ELIMINATES “CAPE BULGE” 


Trousers with nylon side 
zippers for instant removal 
ends cursing and fumbling 
a with conventional fly. 


MANNY & MOE’S 
OVER-ALL-SUITS — 


95 SECOND AVE : 


“Bo you feel feared : 
nd: 


ESaness 7-4347 | 
-HArdy 2-2479 | |} 
ctionhouse 7-7776 | | 
.GOldwtr 4-4769 








LIGHT SWITCH DEPT. 


When Ben Franklin began fooling around with his kite, trying to discover electricity, we're sure he had 
much more worthwhile things in mind for Mankind, than its evenutal use in the “spectacular” type of out- 
door electric sign. But, thank goodness for Mankind, there’s a kind of poetic justice in every abuse of 


ARTIST: JOE ORLANDO 


IVORY SOAP i/o) dG yteoy.\. 
99 is % > PURE 99 3% PU — 












YOU CAN 


kt) i 


IF IT’S 


‘qisrmenouss PUERTO 


IF IT’S 


x 








a good thing. And these fancy night time advertising Hinks are no evoevta Because, although they 
can be garish and annoying, they can also be a million laughs . . . mainly when some of their bulbs and 
tubing burn out. Here, f’rinstance, are some examples of electrical boo-boos that point up a few of the 





WRITER: SY REIT 


va TWA 





WINSTON 
TASTES 
LIKE A CIGAR 











Know the real joy of 


Wee oe 
LIT 
Move up to SCHLITZ _ 


Chock Full O Nuts 


THE HEAVE — COFFEE! 


CUNARD LINES 


GETTING HER IS 
HALF THE FUN! 




















































































































~q 7 LISTERINE 
= TOPS 





























REA BAD BREATH 








= Pe cS) E 





TOOTHPASTE 




















) THINK: THE MAN WHO THINKS 
FOR HIMSELF KNOWS... 


ROY meme Toa), 


amo < has 



































ale) taste! 





























MAGAZINE 
EC CH 
































VOWEL PLAY DEPT. Se ts 

Classified ad writers for the daily newspapers seem to go off into a 
world all their own when it comes to using abbreviations in their copy. 
In most cases, they carry this business of abbreviating so far that 
the reader has his hands full trying to figure out what in heck the ad 
means. To assist in this arduous task, the Editors now present... 






A MAD GUIDE TO CLASSIFIED 


Houses For Sale 


ATTR. CON. BUNG.— 





ATTR. CON. BUNG., 2 br, Lra) B Atrocious Construction Bungle 
frm.dn.r., 2-cr.gar.att., fi.bsmt., 
fp: ee Lo.dn., FHA Mort., ON gar 
2147 E. Klodd. : 
: 2 broken rainspouts 
i) 
leaky roof 
frm. dn. r.— 


farmyard drains into rear 
2 car. gar. att.— 
2 carloads of garbage in attic 
fl. bsmt.— 
flooded basement 
_ f. p. $19,000— 
fantastic profit at $19,000 
lo. dn.— os 
low down neighborhood 4 


FHA Mort.— 
Faces Harold’s Mortuary 


For © CALIF. 1961 © 
ARTIST: GEORGE WOODBRIDGE WRITER: TOM KOCH . the UH-1-UH-2 
Band Leader \‘‘The Golden state’’ 


s 





Used Cars 


— A ae 
°56 HUDSON H-T Sdn., 2-tn.rd.& H-T Sdn. 


Here’s trouble for some dunce 
2-tn.rd&erm.— e 
2 tons of rusted and corroded metal ae 
r.&h.— ee a 
rattles and heaves a 
w/w— 
© re Wome Mok ee wheels wobble 
* auto.trans.— 
\ auto transportable, but not under 
its own power 

pw.st.— 

probably was stolen 

bod. per.— 

body perforated with bullet holes 

lw.mlg.— 

law men looking for it 














Rooms For Rent 


———————————————————— 
2ND FL., nic.furn., win.fac.st., 
Hwd.bd., w/w ecrp., drps., 
3 hug.clos., ideal fr. Sngl. man, 
fr.prk., 37 Skid Row East 


Lost and Found 





Help Wanted—Male 


CPA, hd.bkp., exp. Fd.Inc. Tx., 
M.S.pref., yg.&amb., fi/pt time, 
st.nec.Sal., Wimbogger Corp. 
259 Main St. PQ-2-3456 























LOST, pt. Fr. Poodle, 6 mo., 
“|b.éw., ml. vie. Hollow Hills, 
‘| lib.rew., RE-3-2598 : 





= 










2ND FL.— 
Second-Rate Flop House 
nic.furn.— 
nicked furniture 
cPA— : : win.fac.st.— 
Corrupt Price Adjustor wind carries factory stench 
hd.bkp.— Be ~ Hwd.bd.— 
to head off bankruptcy pt. Fr. Poodle— sleep on a Hardwood board 
exp.Fd.Inc.Tx.— pretty Fierce Poodle w/w crp.— 
expert at Faking due Income Taxes 6 mo.— washed weekly with cockroach 
M.S.pref.— 6 razor-sharp molars powder 
_ Man from Sing-Sing preferred b.&w.— ' drps.— 
yg.&amb.— belligerent & wild ceiling drips when it rains 
Yuggslavian and ambidextrous ml.— _ 8 hug. clos.— 
fi/pt time— _. bites mailmen 5 3 Hungarian clods live next door 
looking for a fool to putter away — vie.— ideal fr. Sng]. man— 
time vicious . ideal for Senegalese maniac 
st.nec.Sal.— lib.rew.— | fr. prk.— 







_ free parkas provided, since building 2 
is unheated 


liberal reweaving of trouser seat 
necessary if he gets behind you 


start by necking with Sally, who will 
be your secretary 








Even this much 
can cause 
plenty trouble 


Mainly for us! If you think carbon makes Gulp is all we can say when we think 
trouble for You, just wait till you see of how profits will shrink. Because just 
how much trouble this tiny little bit of this much will run your car for a year! 


fissionable material will make for Us! Gup Says THE O1L CorPORATIONS 


Gasoline Companies Against Nuclear Fuels 





yroauce;l pi £001 e a long way 
ve learned a lot the average shoppe 


they have discovered many ingenious methods for s 3 th 
words, today,the producers of packaged goods are 
—the buying public. Now, MAD throws a reveali 


ng lately, and what schemes are afoot for th 


- ui ped, sho _ Grandma could always rely 
nor the storekeeper who sold them _ or doled out by he a bi friendly neighborhood mer 
gave much thought to the packages. __ 


—like a chom, 
it voiks! 


xed 


, however, the friendly mer- 

been replaced by the huge, 

sonal supermarket, where the 
dvice a shopper receiv 


_ Executive Suite as the Packaging 
_ Revolution got into full swing! 








at if peop 
ttles, and preferred to t with this _ item. 
they would prefer having the squeezing done —_ because half the contents of 
_for them even more. Thus... the Spray Can! —a_ spray can is plain old AIR! — 





ARTIST: BOB CLARKE. 






MECHANICAL PACKAGES “INDIVIDUALLY-WRAPPED-FOR-FLAVOR- 
3 AND-FRESHNESS” PACKAGES 
We all love those handy little tubes Doesn’t it make you happy to see your cookies all Try saving all those 
of stuff that pop up to do their work snug in their own little wrappers sealed in outer wrappers some time! 
with a twist of the knob—and their wrappers which are in turn covered by an all-over You'll find you’re 
manufacturers love them, too, because liner-wrapper which is surrounded by a nice box? buying an awful lot oe 
most of the space inside the tube is of paper at cookie 
taken up with inexpensive machinery. (A os prices these days! 
Gi g 3 
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_ THE INCREDIBLE SHR 





As ‘if afflicted by some mysterious tropical disease, the year by year. At this rate, people will soon be popping: 
_ American candy bar shrinks almost imperceptibly in size them in their mouths like pills, downing them in one guip. 
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| INGREDIENT- AIR! 


Air is an important ingredient in “whipped” products, too, 
ae enabling the manufacturer of a “whipped” pound of butter 
to market a bigger lump of the stuff than his competitor. 





WRITER: DON REILLY 


THE CONQUEST OF SPACE 


For some reason evident only to themselves, cookie makers 
use those cardboard spacer gimmicks to make their packages 
seem larger. Not hard to see what this may lead to, hah? 






































INKING CANDY BAR 


One of the favorite camouflage devices now being used by 








You can see where this trend will lead. If one outfit can 
offer “36 more pats per Ib.”, than a competitor can offer 
“50 more pats” by whipping his margarine more—and so on. 









2,000 more 
pats per pound! 


WAV “SALLAD U! WOg SOM SIMAR1 “A FOL as 


FROZEN NOTHING 


The advent of frozen foods gave processors a new gimmick. 
A handful of limp, scraggly spinach is frozen in a block 
of ice to fill out the package. When it’s thawed, there’s 
a handful of spinach, and a big puddle of expensive water 





1 enables the manufacturer to shrink the candy itself while 
candy magnates is the “tray package”. This little gimmick i 





maintaining the illusion of the same-sized outer wrapper 


**HENRY FORD was born in GAGOO, GA, 





PACKAGES WITH UNUSUAL SHAPES 


Another gimmick used to attract the 
attention of passing shoppers is the 
bottle or jar with the unusual shape. 














This “shape” device worked well for a 
while, but as more and more products 
come out with funny-looking bottles 
and jars, things will get confusing. 






























































And we can expect to see some rather 
startling sights in supermarkets in 
the coming months, as manufacturers 
struggle to “out-shape” competitors. 














































































































BREAKFAST 
OF 














**BILLY GRAHAM was born in LUVTHIGH, NEBR. 


DISPOSABLE PACKAGES 


Then there’s the “No-Deposit—No Return” school of pack- Besides beer—milk, soft drinks and other beverages now 
aging, which in close co-operation with the trash-hauling come in “throw-away” containers .. . making it a cinch to Aico 
interests, tries to see to it that no child is emotionally spot the family that subsists largely on a liquid diet. 


scarred by the humiliating experience of having to cash 
in the Old Man’s empty beer bottles to get lunch money. 








AND “SQUIRT” PACKAGES — 


Ps the whole One trouble with squeeze containers is that they sometimes clo 
country was “poofing” and develop lung trouble. Once squeezed, they stay sc 
and “puffing” to its to inhale enough air to become squeezable again. This phen 
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__heart’s delight . as accounted for a lot of unnecessary cursing in recen 



































FROM: 
William M. Gaines 
Publisher 


To: 3 
Albert B. Feldstein 


Editor 


Dear Al, 
Just glanced through this ar 


You actually filled up six page 
that wasn't worth more than two page 


ticle. Nice going! 
s with material 
s at most ! 


I call modern magazine packaging! 


That's what 
good work! 


Keep up the 
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before you send 


you remove this note 
ele to the engravers. 


P.S. Be sure 


the arti 
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What have we got 
| against colds? 


Absolutely nothing! We love ’em! 
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We manufacture capsules They also have yellow and These “time pilis’” don‘t That’s how we move plenty 
that have these tiny red white “time pills’’ which actually cure the cold — of these capsules. You go 
“time pills’ which stop stop sneezing and gagging they just suppress the around spreading cold germs 
sniffles and runny nose. and choking and yecching. symptoms so you feel good. instead of staying in bed. 


CONTACT 7 ALL DAY’ ALL NIGHT GERM SPREADING 


NI 
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We call 
this a 
“Time 
Capsule” 
because 
it gives 
you time 1 CAPSULE EVERY 12 HOURS 
to spread 
the cold. 





will do nothing for you, but plenty 
for us. Because the more colds, the 
more capsules we'll move. Personal 
contact is needed to spread colds, 
but who's gonna be stupid enough 
to go nearsomeone slobbering with 
a juicy cold? Nobody! That’s why 
we created this tricky capsule. It 
makes colds seem to disappear—so 


a ees COLDS SPREAD ONS 





CONTACT 


10 CONTINUOUSLY CONTAGIOUS CAPSULES—STOP S 





Today’s largest selling substitute for legitimate prescription cold remedies. 


igarette-Makers will fight rather than quit!” 






PHOTOGRAPHY BY LE 


Watch the Unquitables overcome the “black eye”’ 
of the U.S. Government’s latest cancer reports. 


You think we’ re gonna let our billion dollar industry go 

up in smoke? Sure those Govt. reports linking smoking and 

cancer gave us a black eye! But just you wait! Our own Sar arnenees 
scientists and public relations men are hard at work and Pee geo ee pratt 
we'll be fighting back with our own reports pretty soon! Ca rry-on 
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Breakdown of expenditures* re) Felalatexe| for 1965 so” Be staristcas 
HE CIGARETTE IN DUSTRY CAN CARRY ON ee 


* Notice we dent ‘flan le spend. a dime te nfirove the cigarettes a 


DOUBLE-TALK 


